
10. The GST Consumer Information Office explore the feasibility of establishing a program to 
recognize businesses that make public commitments to pass on all federal sales tax (FST) savings 
to consumers.

11. The federal government continue to pursue negotiations with the provinces to achieve a 
single, visible national sales tax.

12. The Director of Investigation and Research work with the GST Consumer Information Office 
to monitor GST-related advertising and alert consumers to misleading advertising claims.

13. The GST Consumer Information Office focus its research to support its role of educating con­
sumers about the GST and its effect on prices.

14. The GST Consumer Information Office be reviewed no later than six months after the imple­
mentation of the GST and disbanded no later than one year after implementation.

15. The total initial operating budget of the GST Consumer Information Office be significantly 
reduced.
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