PROMOTING YOUR PRODUCT

Well-planned promo'tional
strategies often play a key role
in succeedmg in international

 markets. This section of The
. Exporter’s Guide is devoted to

* promoting your products; ser-
vices, however, are not nor-

mally promoted in the same

OR SERVICE

A 4

Promotihg your
produét or service in
foreign markets may

involve certain
modifications involving:
» labelling or packaging
» name or
corporate image
» positioning of your
product or service
» advertising

inappropriate — or even

offensive — in certain foreign - :

markets where different
consumer tastes and valuesu ‘
prevail. Redes1gn1ng ~ |
packaging will entail costs that
should be factored into your




