
itrone, Bimex and Apache. Apparel and footwear are
;t totally manufactured locally with very good quality
it extremely competitive prices. Adidas is the znost
tazit single supplier of athletic footwêar and apparel
exico. Other important locally manufactured brarnds
Lde Pony, Nike, White (local name for Reebok)', Lacoste
,e Coq Sportif.

production is generally concentrated in non-technical
More sophisticated products, such as graphite

!ts, golf equipment, skis, surf boards, sails, scuba
fishing gear, etc. are of imported origin. Several
manufacturers are subsidiaries, distributors or joint

,res of foreign firms, such as AM/Voit, Coleman, Nflce
Ndida&. Well known importe4 brands include Acadeiuy
,way, American Camper, AMP, Barnett, Coleman, Davis,

ip ed, Kransco, Le Coq Sportif, Marcy, Optima, Piano,
ýr, Reebok, Rossignol, Round, Schlessinger, Simmond,
ing, Stubai, Trade Winds, US Divers, Vita Masterg,
rness Trail and Wilson.

D ER

otential end users of consumer goods in Mexico are a
proportion of the country's total population of
xmtly 80. million ihabitants, of whioh 7 0%~ are under

y years of age. With an estimated annual growth rate
ro percent, total population ini Mexico will reach 100

onhy the# ea 2000. Mexico City aln as


