Africa and the Maghreb

While debt and balance’of~payment3xproblems continue in Africa, growth prospects are
improving, and oppoftﬁmt;es in-Soutki_Africa WI|| improve as and when current sanctions are

lifted. Exportjmﬂ 990 exceeded $1 bﬁE‘an

/

Key Stratéglc Prmrmes , .
. promote/export sales of telecom equlpment power cmd energ; equipment, forest products,

engmeermg servu:es . Sl
e - b -
)

¢ reinforce our strong| lmks Mth Algerm Morocco and Tumsm,

* “maximize Canadidn-pdriicipation in local government ca,mml pro ]ects/hrough the funding
of international financial institutions; . - . - v om

* build closer commercial relations with Commonwealth and La F rancophome partners.

Key Activities for 1992-93: ,

o 2 multi-sectoral trade fairs in Cairo and ZLmbabwe, oy - /

* 13 trade missions in the following sectors ol and gus, mining, trdnsportation, environment,
agriculture, telecommunications:  \. = ... V

s 3 seminars related to World Bank/African Development Bank-financed projects.

=

Contact: Africa and the Middle East Trade Development
External Affairs and International Trade Canada
(.613) 990-8133 or (613) 993-6593
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Latin America and the Caribbean

By the year 2000, Latin America and the Caribbean will provide a market of 600 million people
with purchasing-power of US$1 trillion. A central element of the Latin American strategy is
completlon ofa North Amencan Free Trade Agreement among Mexico, Canada and the United
States. In addltlon@urrent policy reforms have created growing opportunities, particularly in
Mexico, Chile, Velezuela: apd Colombla*\The Caribbean is a historic trading partner and
location for Canadlan\lnvestmentl{v!nh balanced two-way trade. Canadian exports to Latin
America and the Canbbe\aﬁreachedurox:mately $3 billion in 1991,

i

Key Strategic Priorities: /
¢ negotiate a trilateral trade agreement mcﬂudmg Mexico, our largest trading partner in
Latin America; LI D e e e

* agri-food, power and construction eqlupment automotwe parts adfuanced technologies and
developing markets for environmental products ana’ sefvices:

* maximize business links through CARIBCAI??

Key Activities for 1992-93: }“ PR

¢ participate in 14 trade fairs in manufacturing, jagricultural and environmental sectors;

* 22 trade missions focusing on Mexico, Colombia, Ghile and Venezuela;
o establish frameworks to fucilitate direct investment and technology transfers;

e sponsor a small number of high-profile events to'demonstrate Canadian capability and the
economic improvement in many Latin Americait cotintries.
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Contact: Latin America and Caribbean Trade Division
External Affairs and International Trade Canada
(613) 996-4198
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