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JUNE 19, 1913 THE FARMER'S ADVOCATE. 1105 m
' • -Which the adult flies emerge in from 10 to 20 fully selected 

days from the date the eggs were deposited.
"Under ordinary conditions, and where few

If the circular method be used, skipped may be the issue the man examines who
care should be exercised to have a neat and tasty is looking for that kind of cattle. Furthermore,

are Vent on the farm breeding >... )0h .of, Printi;|g done, and have the circular if one’s advertisement comes to be an integral

§T£HH HH'CFHE r* »rSes. The use of manure spreaders has been breeà°r* to make the most effec- for success. One should not think that he
found to be well adapted for the distribution of ■ USe possillle of his purchase, 
manure from dairies or farms, where a consider- 11UQ,x . , ,,
able amount of it is accumulated.* Where has for sale, dwelling ‘especially 'upotLTts^ecuUar stances of everything at the time the advertise-
animals ere under control, repellent substances, points that are lackingln othe'r cattle and ment will appear in the paper. It is well to

rSched have given^fair satisfaction^ All *such ™ *** “ ^ - ^

5sstantheus sss:or th\price
U hrc d^llns? tto ^aTfeve^Tilk01 a™® * °ften’ if not generally, the Tone® 0“ the better of 
practiced agaiMt the Texas fever Uck mange, or inquiry will give a hint about the notions of the
lice, the vats may be provided with splashboards prospective customer regarding price that can be
,m,mtrp°itv,he HPray T(kthe taken advantage of in closing the deal, resulting 
,/ ey plunge1 into the dip, and thus in a more remunerative price being received than 

destroy a Targe percentage of the flies which are one would dare ask in an advertisement, 
on them. too, the quoting of a price in public print puts

one at the mercy of his competitors and gives 
them a talking point, whether the price be high or 
low.

One should not think that he
_____ _________ This means should never change copy; a frequent change of

that the wording and illustrations (if the latter copy is necessary, and this change should be
made according to the conditions and circum-

W. H. UNDERWOOD..
Johnson Co., 111.

Would Like Auction Marts im 
Canada.along the 

animals >
■

Then, Editor "The Farmer’s Advocate.” : •*

Some time ago I saw in your paper a letter - 
from a visitor to Scotland. In the letter he 
made somè remarks about -auction marts for the 
sale of live stock, such as are conducted In

Failure to properly advertise their operations Profitable advertising results in inquiries for Scotland. Many weeks have passed, and I have 
- and their herds often causes breeders of pure-bred stock, and these should be promptly and fully not seen any further letters on this important 

cattle to fail of achieving the highest possible answered, giving full particulars about the breed- subject—perhaps not considered important by the 
financial success in their business. This is perhaps mg and individuality of the cattle and emphasiz- majority, but nevertheless by me. Is it not 
a condition that might be naturally expected, mg- the good points of the animals offered, as time that a move was made towards establishing 
since the cattle breeder is generally recruited from weH as of the breed, if a new convert is the markets in certain sections ? We cannot ' sleep 
the ranks of the farmers and cattle feeders, enquirer. If good photographs of the cattle can forever, and allow dealers to get all the profits.
He has been engaged in producing, heretofore, be had they often help in closing sales. And in I have driven twenty miles after a horse before 
one of the world’s staples, food. The open mar- this correspondence is another place where the finding a suitable animal, and also went long 
ket was always ready with its fixed price for his . distances after cattle, * '1
product. He had neither to solicit buyers, nor which journeys mlg-h^t
to create a for As a pro- have been saved
ducer pure-bred breeding however, the had been a weekly

are He fortnightly auction mart
in the district. Hun
dreds of people do t b • 
same avery year. 
Auction marts conducted

Advertising Pure-Bred Cattle.

:.%9

1

IS■solicit buyers and convince them that his cattle 
are desirable, will be prçfitable, and are as good 
or better than those they can buy elsewhere for 
the same money. In other words, he fixes his
own price, and must be able to show his prospec
tive customer that that price is right. Before, 
he could only expect to get the same price for his 
stock that his neighbor got for stock of equal 
quality, finish, etc. Now he may be able by 

. reason of careful selection of foundation stock, 
pedigree, and orepotency being taken into con
sideration, as well as individual merit, to outsell 
his neighbor, two to one. Before, his market 
was a common one, to which all had the same 
access as he. Now it is a limited and special 
one, with fully as keen competition and with 
customers scattered all over the country .. Hence 
the necessity for publicity for the pure-bred 
cattle breeder.

in Scotland pay a divi
dend, so why should 
they not do so in 1 On
tario ? On the Ik'rm 
next to me lives à cattle 
dealer, ana I know that 
people have sold him 
cattle and other live 
stock, and he has resold 
them again at a v, e ry 
large profit. N ow It, 
there bad b e e n ss 
auction mart In the dis
trict the seller to the 
dealer would have got a

are thousands pure-bred from dealer
to the saved some

if advertised for breeding purposes, would return of his money ; so In that
twice or three times the amount of money to the Ermia — instance the dealer waa

ïuîr“sr^s; .I s « **«*—*«- — •• ztwwxxi
KSS S SI tUo"ht.''con“i“tt= usaRe °f busineaa men in other lines nw be profl- th. mark,,.

proprietors of the various breakfast foods farm tably followed. Good stationery and promptness only have charged a moderate profit for doing
machinery8 etc use to croate a &mm£d in answering are essential. A typewriter will the business. I think that is a good exampto.
, ., .ry’ ” , .. , . . come in handy here and give the correspondence a I would like to hear the opinions of* Canadian
for their wares, beyond doubt the result would be bu8iness-like appearance. It the flrst letter farmers on this subject,
astonishing to aforesaid breeders. Wider. Publicity mako tt sale, it is well to try following years in Canada, and have a farm,
o the merits of pure blood, the peculiar fitness particulars, or descriptions of Elgin Co.. Ont.
of g.yen breeds for given conditions, the estab- « “P animals> an(f keep after the enquirer at 
lished worth of certain lines of breeding within a , intervals a9 iong as he is known to be in
given breed and the strong points of the ^ market Good and well-prepared literature
individual breeder’s herd are the things that will t "he herd. put out in attractive folder or
do most to add to the profits from a pure-bred c- lar form can 0(ten be made to assist in con-

. , vincing buyers, when judiciously used. Smirchy, One Large Silo OF TWO Small OtteS.-
Advertising being essential to the greatest r.vin1prf matter however, is worse than none at T , .___ 41 9 .success, let us examine the questions of mediums, p t These circulars should tell of the b lldl?.?, ?U ,*? *b<ra* 50

methods, and detail.. The object ol advertising “tl„‘n 8t«k. tJThld bull, and the merit ol S.JP-TS-,„“*,. ■ >”I
”'l the atlantlon .t men -ho «11 be or S“ny' „d ol one's ..per,.ace la the brnd- ^

should he purchasers of one s particular kind of pnzes the stock have taken, and any other ,d . slze for two V»
cattle to the merits of his herd, and the desir- ’ that w,n have an influence with prospective hv o« nr 14 JL on nr *mnii„r w«« tw uJ, 
»•* patronizing him lb prrf.reae. to other ‘”^?s The* »«ü« .tick a, clo«, to the

breeders; Ihis being the case, the investment in truth as does the other advertising matter, ln centre Any information will be greatly »p-
advertising space should be made where the whjch 8hould be "closer than a brother. predated, as I am an old subscriber. J. F. O. '
largest number of these prospective customers in a number of papers It is . ... . . __
will see it. To that end it is, of course, logical . « °ne m^rtn‘t for him to take as careful , Nearly a year ago wc visited a prominent On-

iournntPt ti° T® a|lvertise“ient *f dpn“rf his friend-ithe advertiser of machinery or other si|og foT 8ummer use Look at that,” pointhig
journal with a lively and up-to-date cattle depart- modlties—who is very particular about his tQ a bi plle of brown stuff that had just
wm ’se»nr hnr C°TrtS , e PUtrh? n umns of part of the business. Cut the non-paying papers thrown gJ a 8ilo recently opened for July'fart- 
t, aFCb f°/ a hY!ns. PlaCe m then, ® ànd methods out of the appropriation and use .-And ,ook what 8tufT we’re still loto,”
the journal whose editorial or news columns were on]v those that keep the sale expense down to a |,ointlng to Bome very brownish silage in Urn 

means of leading them to see the error of nimU)n In advertising, as in every other line man It lgn-t really fit to feed but they eat
using scrubs or grades. Where there are dm- husineSH- experience is a mighty teacher and u and we thouirht we had wasted enough. Ooa 
Bions of the trade, as in the beef breeds, into yl but know j10w to profit from her instruction 
rangemen, farmers, and breeders, space can often 1 ^ the road to success.
be used to good advantage in various papers wo L «hould keen everlastingly , ... . , . . . .
vaHous^cfas^ It ^ “Trtï ZZuL^To at 'it U Tosslbfe. Spasmodic advertising like .^at Weld wood is forty tet^hi^ bV

ut nut r a® a, g P irdHt a everv other spasmodic effort, is wasted. When in diameter, and if building another
c ab l. rUn gH ZSs at Ll an advertisement has been put into a periodical would mako it more rather than lees A silo

o l °f t le am addKsaes of men an a there until one is sure it is not requlsite diameter and forty feet depth.
ttle h! n r , A rtS T ! Znver o Laving It should be kept there all the time, and ^ 611ed> wlll enable one to feed from filto*
ttle he has for sale, though there is danger of paymg mi88e(l[ for the number of the paper in late September to pasture season inlla^
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