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LETTERS.

"Student giving”

In a gesture that can perhaps be described
as misguided nobility, the Business Students’
Association is promoting a $75/year levy on
its members by the Faculty of Busjness.

The gesture is honourable because they
wish to improve the image of the Faculty
with the financial help of the students. What
argument could be made against the idea of
helping oneself?

“Unfortunately, their proposal and method-
ology are grossly misguided, inadequate and
ill-planned.

VOTE NO because 28 new, powerful
Macintoshes . without accompanying new,
powerful software is overkill and a waste of
money.

VOTE NO because there is no realistic way
of restricting the use of two $5000 laser
printers to Business students. (Tip for other
students: when you want FREE laser printed
copies of your ten page history paper, borrow
a Business student’s ID card and go to Bus B
26. If you can’t borrow, I'll lend you mine for
five bucks.) Giving and sharing is a fine idea,
but being a sucker won’t get you anywhere
— remember we will still be paying for paper
and printing toner.

VOTE NO because even if printer access

challenged by Business grdds and undergrads

much access will any student have when
competing with 1762 other B.Comm students
for two printers?

VOTE NO because the expense described
as "student travel” is too loosely defined. The
Faculty could conceivably spend that on
anything they want. Nothing can stop them
from paying for a BSA trip to Vancouver for
some sort of conference: the value of which
is questionable at best.

VOTE NO because in all likelihood future
students will probably have no input as to
how their money will be spent without
referendums. The fact is, BSA executives and
other student representatives don’t go around
asking the average student for opinions. We
cannot allow a few volunteers to decide how
to spend our money.

VOTE NO because sending some students
to business competitions doesn’t have a
profound effect on our image: everyone
knows that only a select few are sent and the
majority of students is not represented.

To promote the Faculty of Business, the
Administration needs more than hypothetical
ideas — their plan is inadequate. This plan
allocates only $30,000 to faculty promotion,
which is a pittance compared to the $6.5

All letters must include name, faculty, year, L.D. number and phone number (I.D. and phone will not be printed).

Campaign.

Don’t let the Faculty and BSA waste our

money needlessly. VOTE NO until a better
plan is proposed. ;

Brian Coghlan, Business 111

Marvin Toy, Business Il

1 was pleased to see The Gateway’s cover-

age of the upcoming business students’ .
referendum. As a graduate student in Bus-

iness | am not one of those affected by the
referendum, but | am nonetheless disturbed
that the Faculty of Business, with the support
of the Business Students’ Association, have
undertaken this route of raising money.

The "yes” campaign contains a few unclear
statements. One is that “virtually every Faculty
at the University of Manitoba” supported a
similar referendum held there last year. |
understand that it was also opposed by a
large number of campus groups, including
the University of Manitoba Students’ Union
and the University of Manitoba Graduate
Students’ Association.

The “yes” campaign refers to the $37.50
per semester payment as a “donation”. Itis a

give at the beginning of every semester at the
time of registration. As the Gateway’s article
pointed out, what this “donation” really
amounts to is a six-per-cent increase in
tuition fees. The "yes” campaign also says
that the extra money raised through this will
be administered by a joint student-faculty
board but there is no mention of how the
students on this board are to be selected. If
they are not elected by the students at large,
then it is questionable how much control
students will actually have over the use of
these funds.

If the Faculty of Business and the Business
Students’ Association wish to undertake a
fundraising campaign among business stu-
dents, and encourage them to voluntarily
donate money, more power to them. But to
force students to give money, especially
when it is unclear if they will have any
control over its spending, is questionable. |
believe this referendum as it stands sets a
dangerous precedent not only for Business
students, but for other university faculties,
and | hope that those voting in the referen-
dum will think very carefully before casting
their ballots.

Fiona McQuarrie
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