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Advertising Business Methods.

MANUFACTURER., WHOLESALER,
RETAILER, CLERK.

Would a free sample copy of the publication

AD SENSE

interest you?
you S YRS

A postal card will bring it.

We can truthfully answer for

To its thousands of occasional readers we
we will say that this MODERN, FAULTLESS
EXPONDENT OF ADVERTISING JOUR-
NALISM is published in CHICAGO, ‘at 373
RECORD HERALD BUILDING. Its thou-
sands of regular readers need no information
on this point.

The subscription price is 1.00 the year and
the PREMIUM OFFERS on the side will be
of much interest to you if you have an office
or a store.

All sample copies are equipped with the
egulation subscription blank.

Every Business Man

in search of valuable up-to-date Ideas
should send tor a copy ot

Profitable Advertising.

It contains rrom 8o to 130 pages of original text.
profusely illustrated. TEN CENTS for a sam-
ple copy. $2.00 for 20 Months (until the end
of 1goz2). After June, subscription price will be
$2.00 per year. Address

Profitable Advertising,
Boston, Mass.
KATE E. GRISWOLD.

Two dollars means only two hundred cents, but an
idea may mean two thousand dollars.

Nationglm Banker

84 & 86 La Salle St.,
Chicago, Illinois.

A journal of national circulation. Is
read by bankers, capitalists, investors,
retired merchants. If you want to
reach a good class of buyers and the
moneyed and investing public, advertise
inthe National Banker. Sample copies
free. Advertising rateson application.

“Short Talks on Advertising’

224 pages 123 illustrations; sent post-paid
on receipt of price.

Paper binding, lithographed cover, 25 cents.

Cloth and gold, gold top, uncut edges, $1.00.

CHARLES AUSTIN BATES
Vanderbilt Building, New York,

‘* Mr, Bates’ Masterpiece. It is interestingly and
readably written—more readable than one would believe
rossible on so hackneyed a subject as advertising—and

t is illustrated by pictures intended to lend a humorous
turn to many of the sentences in the text. For those
who want a general idea of advertising principles, the
book will be found valuable, and even the readers to
whom its subject is more than familiar will find it an
1ateresting companion for a leisure hour, It is full of
apothegms, every one of which rings with a true note.”
—@¢0. P. Rowell,

“ Excellent Work."—Buffalo Evening News.

 Interesting and profitable."—Baltimore Herald.

“Lively and Sensible."—Philadelphia Evening
Telegram.

“ Handsome and Clever."—New York Press.

“ Should be read twice.”—Cleveland World.

“ Should be on the desk of every advertiser.,"—Cleve
and, Press, y

“ Best thing we have seen."—RBuffalo Express.

 Most practical and helptul."—Minneapolis Journal

“ Every advertiser may read with profit."—St. I ouis
Post-Dispatch.

“ Mr. Bates has rendered a service to all progressive
business men."—Philadelphia Record

 Most] nteresting of all instructive Books."—Buftalo

“Full ot ideas of value."—Cleveland Leader.
“ Nothing humdrum or commonplace.”—Buffalo

hints,"—Boston Aad-

vertiser.
¢ Striking and readable."— Baltimore American.
‘* Cannot fail to prove interesting."—Pittsburg Press.
* Should be in the bands of every business man."—
Philadelphia Ledger.

Comvmercial,
* Full ot snappy,

A nan,

HELP WANTED.
Here are some orders alleged to have
been received by a druggist in the United
States at different times:

“This child is my little girl. - I send
you five cents to buy two sitless powders
for a groan up adult who is sike.”

“You will pleas give the lettle boi 5
cents worth of epecac for to throw up
in a five months’ old babe. N. B.—The
babe has a sore stummick.”

“I have a cute pain in my child’s dia-
gram. Please give my son somting te
release it.”

“My little babe has eat up its father’s
parish plaster. Send an antedote quick
as possible by the enclosed girl.”

“I haf a hot time in my incides and
wich I wood like it to be extinguished.
What is good for to extinguish it? The
inclosed money is for the price of the ex-
tinguisher. Hurry please.”—Exchange.

TOBACCO THEORIES.

In the Ontario County of Essex much
tobacco is grown, and the growers ship
most of it to manufacturers in the pro-
vince of Quebec, whence it reappears in
the market in various forms. The Leam-
ington Post, published in the neart of the
tebacco district, makes selections about
the plant for its columns. Here is one:

A Toronto teacher recently asked the
girls in a junior class to write an essay
on tobacco. Following is a verbatira
copy in part of one of the compesitions:
“Tobacco is a leaf of a tall plant it takas
all the rich soil out of the ground then
you can not plant the tobacco in that
fiela the next year. A drop or two of
Nictine that is in a strong cigar will kill
The Nictine is poison. ‘The
Nictine gives the tobacco its taste and
smell. Why man says he smokes tobacco
one man says it makes him think better,
another man says it to make him not too
10ake him think Letter ancther says it
help digest their food.  Ancther smokes
to keep him with company, boys smoke
to n:ake themselves to look like a man
the right reason man use tobacco, -is
Lecaus they like it and they do not care
if it harms them or if it don’t.”

Tue statement is made that the fiscal
year, ended 3oth June, 1901, shows the
largest customs revenue in the history of
the Dominion. According to figures
just in from Ottawa the customs revente
of the year (exciusive of the Yukon and
the Coast, from which returns have 1ot
yet been received), is $28,000,254.  This
is an increase of $81,236 over the pre-
vious year. In 1896 the customs revente
was $20,000,000, in round figures.

—The following is a record of patents
recently granted to Canadian inventors,
in this country and the United States:
Canadian patents—F. G. Gale, mattress
frames; E. Cote, machines for scraping
snow roads; Miss A. E. Wagner, device
for suspending ladies’ and gentlemen's
clothes; H. W. Wilcox, liquid measuring
devices; E. J. Wasbrod, castor sockeis;
C. Bates, fire escape chute; R. Sander-
son, rotary engines; S. H. Pocock, car
brakes; A. H. Canning, weighing ma-
chines. United  States  Patents—].
Arnoldi, exhaust ventilator; A. E. Brown,
sctting-up  machinery; F. Dow, car
fender; W. Firstbrooke, machine for
jointing lumber; G. Guymer, lamp chiia-
ney fastener; D. O’Neail, flour-sifting
machine.

1f
’ Every

Dealer

in the Dry Goods 7 =

Business possessed a
Knowledge of the trade
such as is contained in

Cole’s
Encyclopedia

of Dry Goods, there =
would be fewer 272 o=
failures and more rich
dry goods merchants
in this country.

#

The work is descriptive of all
the standard Fabrics, Gar-
ments and related articles of

merchandise handled by the
general dry goods trade.

TOGETHER WITH

A history of Cotton, Silk,
Wool, Flax, ]Jute,
Hemp and other commercial
fibers.

Ramie,

And a full description of the
., processes of carding, spinning,
weaving,

bleaching, dyeing

and printing.

The net price of the book,
640 pages,
when purchased in Chicago,

which contains

New York or St. Louis, has
been $3.50, carriage and duty
unpaid.
Every person ordering direct from
us will receive this valuable and up-to-
date book for $3.50 net.

Remit with order and address—

THE MONETARY TIMES

BOOK DEPT.

'62 Church Street -
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