
• stand operating costs, including janitorial and guard service and all utilities except
telephones for individual participants;

• a co-ordinated publicity program, that may include press releases, brochures, video
presentations, promotional items, advertising and media interviews;

• return economy airfare for not more than two company representatives.

The participant is responsible for all other costs including the hook-up of demonstration equipment and the
employment of individual interpreters and staff.
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