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Brunner Mond ft Co.’s

WASHING
SODA

Drums, 336 lbs.
“ 224 “
“ 112 “

“ 100 “

Barrels, 336 lbs.
Bags, 224 “

“ 112 “

“ 100 “

Concentrated Sal Soda
Casks, 560 tbs.

Winn & Holland
Montreal

SOLE AGENTS FOR CANADA.

National 
Licorice Co.
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Y. & S., SCUDDER and At. & R. Brands of 
PURE STICK LICORICE, Acme Licorice Pel­
lets, M.& R. Wafers in bags, Licorice Lozenges, 
and a full line of Licorice Specialties, includ­
ing the celebrated soft licorice lines sold under 
the Company's brands as follows i THE 
FLEXIBLE LICORICE, THE PLIABLE LIC­
ORICE, THE ELASTIC LICORICE.
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THE SAVING SPIRIT
TELLS YOU TO OET

PEACOCK BRAND 
UNFERMENTED WINES

AND TO KEEP UP THE STOCK

The price is an attraction. The quality an 
argument Pure wines. No alcohol nor 
adulterants. GRAPE and CHERRY 

our specialties.

TB BATES MFC. CO., Limited
0-11 Franc It St., TORONTO.

BORDEAUX
RELISH

is pure, unadulterated and 
appetizing. It is made from 
high quality ingredients, and 
from a first-class recipe. 
Price, $1.20 dozen. 2 dozen 
in a case. In 5-ease lots, 
freight prepaid. Order 
through your wholesaler. |

GOLDEN
X-lb. and 1-lb. packages, 4 dozen in a case. 
Every grocer should handle dates put up in 
this way, as they are much cleaner than when 
in bulk. We positively guarantee these dates 
tp be fresh stock and to keep for any length 
of time.
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