
I Bi3OOKS AND NOTIONS.

Do the Leads in your pencils
break ?

If so. you do not use the right
kind ;

The best are rnade by the

AMERN LEAD PENl l O
2EW -Y-OB -

Send TWENTY-FIVE Cents in
stamps for samples worth twice
the money.

WM. BARBER & BROS.
Paper Makers,

GEORGETOWN, - ONTARIO

00K, NEWS AND COLORED PAPERS.
JOHN R. BARBER.

Trade supplied by Davis Lawrence Co.
Canadan a ta, ontreal

PATRONIZE CANADIAN INDUSTRY.
GOWER & CO.

Onîly
.,ker W caIda

Sampls, Free on Application.
10 QUEEN STREET. MONTREAL.

ESTERBROOK'S
Steel Pens
Fine Points, 333, 128 and 444.
Business Pens, 048, 14, 130.
Blunt Points, 122, 280, 1743.

Broad Points, 239, 313, 284.
FOR SALE BY ALL STATIONERS.

ROBT. MILLER, SoN & GO,, AGENTS.
MONTREAL.

S PENCERIANTEEL PENS
Are the Best,

IN TIIE EimENTIAL QUALITIE8l OP

Durability, Evenness of
Point, and Workmanship.

WORKS: Birmingham, England.
ESTABLISHED 1880.

Over 35.000.O ut thei pe ,old in Untited States

CANADA AGENTS
BkOWN BROS., - . Toronto.

lop, RVRI E & CO.îst'lEt.î., - Montreal.

A o & Renowned)PENS

THE FLYINC DUTCHMAN PEN

WRITES OVER 200 WORDS WITH ONE
DIP OF INK.

MACNIVEN & CAMERON,
Waverley Works, Edinburgh.

"HERE'S A SOFT SNAPP'

W3 'c(.-! V OR TAI.N FROMIANY STA TIONER

GRAPHITE PENCIL CO.
Lino of LEAD and COLORED PENCILS including the

4 CRAPHIC-Round Gilt 4 GRAPHIC-Hexagon Gilt j?
STENOGRAPHIC

+ . DRAWING and VICTOR. +)

CHRISTMAS TRADE NOTES.

The Upper Canada Bible and Tra, t So.
ciety found the denand strangest n the
lighter species of literature.

The Willard Tract Depository felt that
the usual level of Christmas trade was pre.
served in their holiday business.

Warwick & Sons speak well of the pasi
year's trade. Its net returus were to then
25 per cent. better than those of any former
year.

RowseIl & lutchison found the last
Christmas trade quite up to that of former
years In booklets and expensive art bonks
the demand was notably good.

James Bain & Son calculated ahîno, toa
n.cety the extent if the Christmas demi.nd,
and got their special holiday stock artord.
ingly ail mcved off before the New Year.

The Toronto News Company experienced
an unusually strong season in special holiday
issues of English, United States and Cana-
dian periodicals. The big outward curve of
the holiday number section of trade corres.
ponds with an inward curve of the trade in
Christmas and New Year cards. The papers
scemed to gain ground lost by the latter.

A TRADE-WINNING EXPEDI-
ENT.

NIr. J. K. Cranston, the well.known book.
seller, stationer and fancy goods dealer. of
Galt, Ont., hit on a felicitous idea for increas.
ing the volume of his Christmas trade. it
was no less than to secure the aged Santa
Claus in an engagement to do a little adver.
tising a few days before Christmas. The
scheme had wonderful success and deserved
it, for Santa Claus and his turnout made a
great spectacular street progressthat brought
all the boys and girls in the town in its wake.
His white horse, in all the bravery of nb.
bns and bells, himself ensconced ina hand.
some sleigh, and nearinig the habiliments of
holiday glee, he first drove through the toun
with placards exposed reading: "My
Headquarters at Cranston's Bookstore," "1
Deliver Goods lBought at Cranston's."' The
procession of juveniles followed him over lus
course and back to the store. Mothers bought
to give their children the delightful novelty
of having Santa Claus do the delivenrng.
The venerable driver would visit the-bedside
of children toc sick to see him on the street,
and otherwise ingratiated himself with the
people. None were too humble to be called
on. The old fiction of Santa Llaus wae
turned to good account by MIr. Cranston,
who collected a body of trade that would
have been much smaller but for this trade-
winner. There is a suggestion in his ex-
ample that could be improved by dealers
throughout the country, who could often
adapt special means to special occasions in
the same way.

Soap and water are cheap but soil on goods
la expensive.


