
albums. Rumour has it that it is 
haunted. Drew and Allan found a 
hack room full of old master 
tapes, like Ringo Starr, and Burton 
Cummings. This hack room was 
so cold, we couldn’t understand it, 
so we think we found out where 
the ghost lives. Anyway, 'That 
Sound We Make" is what we are 
touring for right now, to let people 
hear it.
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You can hear il yourself, 
when Jazzherry Ram rock the 
Marquee on the 23rd of Septcm-

iher.

moon, a hunch of lights in the bar, painter or a sculpture, or an 
and people didn’t realize that we 
weren’t a cover band, that we

independent film-maker. Drew 
would be a movæstar, then a 
politician, like Clint Eastwood or 
Sonny Bono. Allan would be 
working at a restaurant at sonic 

Gaz: What would the four of suburban mall, slogging it out.
Gaz: Anything else you 

want to be asked?

played our own music. "Which 
band are you?’ they kept asking. 
They didn't understand.

you be doing if you weren’t in this 
band?

JBR: Colin would be a cop, 
because he likes to wear this big 
fanny pack belt, with flashlights 
and gear and stuff. Either that or a legendary Mushroom Studios in 
superhero. Stephen would be an 
artist one way or the other, a

JBR: Ask about the new 
album. It’s by far the best work 
we’ve done. It was recorded at the

Vancouver, where Heart and
Loverboy have recorded their cold

Halifax, NS
423-6523
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FREE
STUDENT MARKET 

INFORMATION!
Stop throwing valuable advertising dollars out the window! Focus your marketing efforts and 
reap the rewards! Spend less money and be seen by the market that makes your business work!

Every second year, our national advertising agency spends close to $50,000 to study the 
Canadian Student Market. Normally you would have to pay hundreds or even thousands of 
dollars to get this kind of information but we are giving it away for free. Even if you never 
advertise with the Dalhousie Gazette, this student-specific information will improve your 
understanding of the student market.

If you own a small business and want to reveal the 
mysteries of the student market call now!

494-6532
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Make a Friend for Life.
v*‘ I* Best-Buddies is an international non-profit organization which 

creates freindships between people with developmental disabili­
ties and university students.

Check out the Dal Chapter Info Night:oo

Wed. Sept. 22 7-8 pm 
Room 307 DSUir:
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** •£? * call Grant @ 496-0544 
call Katie @ 429-3457• •••••
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