
toiletries, video and s9ound, f abrics and 'notions, sporting
s,. books and periodicals, appliances and consumer durables,
vear, photo supplies, stationery and paper products, optica.
a, musical instruments and supplies, and car tires and
mobile accessories.

lier growing phenomenon is the shopping mail, which is
ming increasingly comnion throughout Mexico. Every year
rai of them are bujît, offerîng very wide spaces under one

,which gather large department stores, boutiques, specialty
es, restaurants and cafeterias, and sometimes ai supermarket,
a parking area, folJ.owing North Aierican models, aithougli
e at a slightly sinaller scale.

Lished in Mexico are fully Mexican owried, but
capitals- or-are- asso>ciated- with a large chain

isincr are i sales f eatures and the
n media advartisement,.
magazines. The cost of
f tan on the. suppliers
.ates to a certain brand

SQUARE M SALES

$1.7blln

44,516
102,635
544,271 .4blln

.2blln

14,766
114,546

Sinaloa;


