
The three-day Canadian Businesswomen s International Trade 
Mission is designed to introduce potential exporters to the Up­
market and, specifically, to explore business opportunities and 
form partnerships in the mid-Atlantic states of Maryland, 
Virginia, eastern Pennsylvania, Delaware and the District of 
Columbia. Canadian exports there amounted to $11 5 billion m 
1996. The mission is a project.of the Canadian 
International Business Initiative, set up by the 
in Washington.

Canadian Embassy
' s

The mission program will enable Canadian participants_to pursue 
business opportunities with U.S. firms through mentoring,

participant p final day, each businesswoman willinterest ^em.most^O^theJtnal day,.^ ^ u y the E^assy,
clients and partners to explore salesfollow an 

with prospective U.S 
opportunities.
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MARCHI TO LEAD BUSINESSWOMEN'S TRADE MISSION 
AND HOLD BILATERAL TALKS 

IN WASHINGTON-NEW YORK TRIP

Minister Sergio Marchi will lead a ground
Qf around 120 businesswomen to Washington 

effort to increase the number of
market.

International Trade 
breaking trade mission 
from November 12 to 14 in an firms led by women exporting to the lucrative U.S.

stss'I.»- ™a*.thThis is a key sector we are targeting m our effort to double the 
number of exporters by the year 2000."
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