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PROSPERITY IS GOOD BAIT

““TEN MILLION SETTLERS FOR WESTERN
CANADA" IS THE SLOGAN OF A NEW BOOST-

‘ER ORGANIZATION WHICH AIMS TO BRING

IN PEOPLE FOR THE PURPOSE OF RAISING
REAL ESTATE VALUES. WE WOULD RES-
PECTFULLY SUGGEST THAT ‘‘EVERY SET-
TLER PROSPEROUS'’ WOULD BE A SLOGAN
WITH MORE HUMANITY IN IT, AND A BETTER
ADVERTISEMENT. IT WOULD ALSO INCI-
DENTALLY BOOST REAL ESTATE ENOR-
MOUSLY, WHICH IS THE CHIEF AIM OF MOST
OF OUR ‘‘NATION BUILDERS.”’ PROSPERITY
WILL BRING THE. TEN MILLION FASTER
THAN ANY OTHER BAIT THAT CAN BE
THROWN OUT.
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BEING LARGER THAN THE SWORN CIRCULATION OF ANY OTHER FAEM JOURNAL IN CANADA
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