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NO PERFECT BOOKS

liEmIE are some houses who pride theiselves
on the clain that they have the facilities for

imaking a tvpographlically perfect book, but it is not
believed tllat a perfect book has yet been made. Il.
A. Southernî. a lhiladelphia publisher, recentlv ex-
pressed the opinion that nio perfect look of ordinary
s.izet b'y any standard writer has vet len issued. ile
s:.y- If vou have never thouglht about the snatter
vuu will be astoiiislhed to find the nuiner of errors
of this kind in a volume printed by a good house.
No matter how imuclh care is takenî, errors are sure
to crcep in somaielhow, and I don't think a book of
any size- has ever elien printed that was pierfectly
free from tpographical errors. The attemupt ias often
lben mîîaie. but il has never succeeded. Onie famions
effort was mtade hy a large Spanish publishing house
wlo sp'ared no pains on a magnificent edition of a
Sp anish poet, and spared no expense to l.ve every
letter and mark of punctuation correct. Vet whenî
hIe book had been printed and bound. an error of
one leiter was found. This, however, was ralier
imechanical than typographical, as the lctter had bccn
worked out of position Iv the shifting of foris. This
was tle closest approach to typographical perfection
that has ever b'een made. .\nother fanious attempt,
witlh more surprising results, was imîade by a large
Glasgow piblishing house. whicl started ii with the
avowed intention of getting out a pcrfect book.
Evcry couccivalble precaution against errors that could
le conceived of was taken. Six of the mnost expert
piroofreaders in the United Kingdoma were employed
at a high salary, and they went over the proofs vcry
slowV. devoting hours to cach page. After they lad
found every error thcy conld. the revisced shîeet was
posted in ie Universitv with an offer of two hundrcd
dollars for the discovery of an error. Enornious
crouwds read thie sheets. but no claim to reward was
made. Yet, notwithastanding all ihis, when the book
came out no less than five crrors were founid on the
very fust page. This illustrates the dificulty of getting
ont a really perfect book.-l'esterni Stationer.

A PRINTER'S NOTES ON ADVERTISING

ANY advertiscients are now to bc found in
the magazines which have bcen engraved

although they ate words and not pictures. This is
a minstake. Engraving has ils uses, and it will verv
frequentlv give one or two effective lincs. but a whole
lialf page or whole page notice will never look as
Well engraved as in, tyle. The original characters
in type. reiuite fromt Ialf a day to a day to cut cach
of thema. Thcy are compared. and weakly cxeculti
ones arc thrown awav. Thcv lie Ictter and arc
miore legible tIhan engraved characters. A mistake

in a block can bc anended with difficulty, and the
surface bas usually too nuch upon it. Neither do
enigraved characters print as well as the others. This
does not apply to large lines used for urposes of
display in the nidst of lines of type.

A corollary to this statenient is that engravings
of any kind are of very little value in advertising
uniless well printed. It is useless to use half-tone
cuts for this purpose on any ordinary newspaper.
Neither will a fine wood.cut be valuable. Those in
which the Unes are lcavy and wide apart will print
well enough, blut they arc very far from being works
of art. lhe only kind that is of value in daily
newspapers is the ondine drawing, sitilar to those
shown by a Broadway clothing bouse. If of other
kmnds, everv line is clogged with ink, and the lollows
also get filled, so that the whole is smîudgy and
unidesirable.

Since it bccamîe coinion to make up newspapers
in smiiall pages, milany ohi establislhed journals have
tried the experiment, and a large number without
reaping advantages. Indeed, soie lave lost so nuch
by the trial that they have gone back to the former
shape. One great reason for this lias been that there
was too little rcading natter to spread over the sur-
face. Three or four columîtns out of nine arc sufficieni
for reading imatter in a folio paper, but whien the
mnatter is broken up on two or three pages there is
very little induccuent for the reader to turn over
the leaves. Unless an advertisement is read it is of
no value, and it is unfortunately the case that miuchi
of tihe surface of sucb a journal is rarcly looked at.

A good thing for an advertiser to do, whcn lie
puts a notice into a journal is to stipulate that it
shall bc reset every two nonths or so. There are
many advertisenients which arc constantly changing,
because tlhcir wording is different, but there is also
another class in which; the charn consists in being
invariable. The more venerable it is as a chestnut,
the more it is worth to the advertiser, as, for instance,
"clhildren cry." When the notice lias leen inserted
for forty or fifty times, the type becomes worn. It
oughat to be changed, and is changed by every good
printing house. Sonctimes it is well to specify that
it shall have different display.-W. W. Pasko in
Printer's Ink.

ST. PETER.- Ou say yourself that you were a
compositor on a daily paper. What earthly claim
have you, then, ta cone in here.

Conipositor.--Whcn I came to an italic " i. e." in
distributing, I always took it over to the italic case
instead of putting it in ny pocket to throw into the
gutter after I got outside the office.

St. Peter.--Hustle this man down to the other gate.
A good liar is bad enough, but hue doesn't even know
how to tell a plausible lie.--Somerrille Yournal.
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