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. Monterrey’s excellent technical training resources are among the northwestern
e region’s most important assets. In particular, the Instituto Tecnoligico de Estudios
e “Superiores de Monterrey (ITESM), Monterrey Institute of Technology, is considered
1 one of Mexico’s leading universities, and is arguably the nation’s most important
e _centre for the development of new technologies. It has 65,000 students at

- campuses throughout Mexico, with about one-quarter of the enrollment at the
b . M s
gt Monterrey campus. The Monterrey campus includes the Centro de Tecnologia
f (Cetec), Centre for Advanced Manufacturing Technology, which is devoted to

' solving production automation problems.
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| ot Other important universities include Universidad Auténomia de Nuevo Lesn, which

ol is the state university, Unfversidad Regionmontana, and the Unsversidad de Monterrey.
| All of these universities have programs designed to link their research work to
[ e practlcal problcms in the industrial community.
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| i Monterrey also features many bilingual schools, including 14 bilingual technical
| - schools, which helps to maintain a good supply of English-speaking personnel.
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2 7 ) : The economy of the northeastem region is highly diversified, and most of
ek > " ‘Mexico’s leading industries are present. Companies in the region have been hard -
. . o hit by Mexico’s economic crisis, and many of them are rationalizing their
o operations to adopt 2 stronger export orientation.

| P : , B , B © For example, a big Monterrey-based steelmaker named Hylsamex was exporting

sia o C ~ less than 5 percent of its product prior to the crisis. The domestic industries that
ey ' e 7 were its biggest customers — construction, automaking and appliances — were all
| 2 : badly hurt by the peso devaluation in December 1994. Automotive sales dropped

56 percent in Greater Monterrey during 1995. But Hyslamex was able to quickly re-
orient itself towards the export market. In the first nine months of 1996, exports
: o L . " rose to more than one-third of sales. Total sales rose by 25 percent, even though
) ' o ~domestic sales were down 6 percent. Not all of Monterrey’s major producers were
gD ‘ _ able to accomplish this kind of turnaround, but most of them have increased thcu
Lz ‘ , ‘ - exports substantially.
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