
dar (a digest of things to do in Toronto, distributed 
free). Between them, Time and Reader's Digest ac
count for more than half the advertising revenue 
that all major consumer magazines receive in 
Canada.

Because of the nature of media growth, the com
mittee said, "it is reasonable to anticipate that 
Time and Reader's Digest will continue to grab 
off larger and larger proportions of available 
revenue."

The position of Canadian editions of the two 
magazines has long been controversial in Canada. 
Section 12A of the Income Tax Act, sponsored by 
Senator O'Leary in 1961, prevents Canadian busi
nesses from deducting advertising expenses in all 
foreign magazines except Time and Reader's 
Digest.

Arguments were made to the Committee for and 
against removing these exemptions. Arguments 
were also made for recommending legislation that 
would prevent Time and Reader's Digest from 
publishing their magazines and accepting advertis
ing in Canada. While the Committee's bent was 
markedly nationalistic, it said "singling out for

expulsion two corporations that have done busi
ness in Canada for nearly three decades, and done 
it with Hair and fairness and excellence, struck 
us as somehow inconsistent with the Canadian 
character."

"We recommend exactly what O'Leary wanted 
nine years ago: that the exemptions now granted 
Time and Reader's Digest under Section 12A he 
repealed, and the sooner the better.

"Even if Time and Reader's Digest did find it 
possible to continue publishing their Canadian 
editions despite removal of the exemptions, they 
would at least be competing on a more equitable 
basis than before. The massive cost advantages 
they enjoy from spillover editorial contact would 
be at least partially offset."

If this did not improve the health of the 
Canadian magazine industry, the committee sug
gested that the two magazines could be required 
to sell 75 per cent of the stock of their Canadian 
subsidiaries to Canadian residents, after the ex
ample of the Canadian Radio and Television Com
mission, which requires 80 per cent Canadian con
trol of broadcasting corporations.

For Your Information:

Canadian Consulates and Consulates General 
in the United States

Mr F. X. Houde, Consul General 
Canadian Consulate General 
500 Boylston Street 
Boston, Mass. 02116 
617: 262-3760

Mr A. D. Sirrs, Acting Consul General 
Canadian Consulate General 
Suite 2000 310 South Michigan Ave. 
Chicago, 111. 60604 
312:427-1031

Mr D. A. Bruce Marshall, Consul 
Canadian Consulate 
Illuminating Building 
55 Public Square 
Cleveland, Ohio 44113 
216:861-1660

Mr C. M. Forsythe, Consul 
Canadian Consulate 
Adolphus Tower Bldg.
1412 Main Street 
Dallas, Texas 75202 
214: 742-8031

Mr R. E. Gravel, Consul 
Canadian Consulate 
1920 First Federal Building 
1001 Woodward Ave.
Detroit, Mich. 48226 
313:965-2811

Mr J. Gear McEntyre, Consul General 
Canadian Consulate General 
Associated Realty Bldg.
510 West Sixth Street 
Los Angeles, Cal. 90014 
213:627-9511

Mr Pierre Asselin, Consul General
Canadian Consulate General
Suite 2110 International Trade Mart
2 Canal Street
New Orleans, La. 70130
504: 525-2136

Mr David B. Laughton, Consul General
Canadian Consulate General
412 Plaza 600
Sixth and Stewart Streets
Seattle, Washington 98101
206: 682-3515

Mr Robert V. N. Gordon, Consul
Canadian Consulate
Room 300 3 Penn Center Plaza
Philadelphia, Pa. 19102
215: 563-5838

Mr Bruce Rankin, Consul General 
Canadian Consulate General 
680 Fifth Ave.
New York, N.Y. 10019 
212:586-2400

Mr Jim Nutt, Consul General 
Canadian Consulate General 
One Maritime Plaza 
Golden Gateway Center 
San Francisco, Cal. 94111 
415:981-2670

Mr Douglas Campbell, Consul
Canadian Consulate
16th Floor
PANAM Building
Hato Rey, Puerto Rico 00917
809:764-2011

Mr E. G. Woollam, Consul 
Canadian Consulate General 
15 South 5th Street 
Minneapolis, Minn. 55402 
612:336-4641

Mr John H. Bailey, Consul 
Canadian Consulate 
1400 Main Place 
Buffalo, N.Y. 14202 
716: 852-1247

H. E. Marcel Cadieux, Ambassador 
The Canadian Embassy 
1746 Massachusetts Ave. NW 
Washington, DC 20036 
202: 332-1011
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