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When an advertiser drifts away fromt
the newspapiers, anid iroms circulars and
booklets entirely devoted to lis owni busi-
Iess, lie is likely to imake an uiiprofitable
investient. If a mai wants to be abco-
lutely certain tliat lie is on the iiglt track.
lie liad better stick to the best daily pa
pers. If there is nîo daily iper that lie
cans ise, take the l'est weekly paper. I
donî't believe, iowever, tiliat a daily paper
of less tian fi ve ltundrcd circuilaiton, or
aIly weekly paper of less tliain one thou-
sand circulation, is likely to be produc-
tive of returis in proportiani to the cost.
Tlerc are exceptions, of course.

* * * *

An advertiseient is a printed salesiia.i
A good advertiseient says practically

the samne tiîng to a prospective puirchaser
as the salesimîain savs in the store.

1 iat is fthe kd of tdvertistiig thiat I
believe will produce better results ai less
cost thant aniv other kind in the vorld.

It is coiiioii-seise adverusimg.
There are no flouirisles abotit it.
Tlhere is nothing very smart about it,

but it "gels there "-it arrives.
The trouble witli scheme advertising is

thiat you shoot il ont in the dark at nioth-
ung il particular, and hit it every tMue.

1 doi't prcteiid to be infallible. I mîake
iustake, sumetimes. When I express an

opinion about advertising, it is inerely miy
honest opinion, based suion a long and
varied experience in actual advertising.
I an iot entirely a theorist. i have lad
experience with advertising in al its
phases. I have iîanîaged voting contests
and other schemnes, and I have never
known more ttan threce or four that 1 be-
lieve to have been profitable. As a mat-
ter of fact, I can reniemlier only one, and
thiat was profitable, partly because it did
nlot cost muitch of anlythingi,.

I have been told that mny judgmncît on
advertising novelties was " w'arped," inso.
muicli as I very seldon sec one which I
thinîk possesses any advertising value.

If any of my readers know of an ii-
stance in whichi there was aiy positive
evidence that the circulation of an adver-
tising novely brouglit profitable retuirns, i
wotild bc very glad to kiow it.

'lie effort in making an advertising
novelty is always to produce soiethinug

cute," and the troible witi a :reat miany
of themt -s that they are a trifle " 100
cute."

* * * *

Twenby-six business meni af a large ciiy
in an easteri state were interviewed sonie
time ago on the subject of advertising.

hiîlh one vXceltion, tley were aU very
muiiclh in favor of niewspaper advertising
as againust all other kinds. One mai went

so far as to say that "all for is .f ao.
tising, except tihe trade paipr adii tie
newspaper. arc fakes, and wonless
which is drawmng il pretty ',ruig.

Therc is no dout in the wolid tihit
trade paper and nlewsp.per advertîsing is
the best that a retailer can do , bent the
judicious use of aîrculars and blooklets ls
also ailmost certami to be profitable. Weii
il cones to programmes, sjivemîir,, di
rectories, adveitenents(1 on males and on
clocks, in hotel re-isters, and the thousand
anid one other advertîsing dodge,. will h
cone under the lead of ' schemes," ti
airettiser had belter save his money. I
have had experience on ioth sides of

scheme " adver tising. I hai e pu
lished progranmes and scheimes of sar
ious sorts, and ia uns quite profitable
work -for me. I do not beliese that any
advertiser ever got enough returns fromt
tie advertisemiens iiin a slueie to pay for
its cost.

It is astonshing how nany really good
business men can bc talked into taking
space in a chart or programmIe, or some
otller thig that has no possible stuse
for existence except the pIlhsher's desire
to niake somte money. A thing which, if
possible, is even mure astonisliing, is the
way m which these adertsers vll pay tie,
buis for such tihmgs without i aiy way
knowing that the contract has been fui-
filled by tie publisher. 'l'he advertising
" fakir " w-il promise a'ny amount of cir-
culation that lie tliuunks woutld influeice
tie advertiser, IL Is just as easy for hlim
to say fifty thousani as one thousand,
and the ", scheier " who really prnts as
many copies as he promises is an ex
ceedingly rare birti. As far as my ier-
sotial observation has gone, I have iever
known more tLhan half a dozen times in
wlich t.e nuumber proiised was printed.
Mere ntumbeus amouont to nothmlig any
way. Ten thousand circulation in a good
paper is better thani fifty thiousand circu
lation in somte vailucless "scleme." If
ail tie money that is paid for these out
side scheies were put ito the lapers,
we would lot hear of one business mai
in a thiousand who wouild say tliat adver-
tising did îlot pay.

* + * *

One of tie worst kind of "sclicines"
tiat is presented to the retailer is the pro-
gramme for a church fair, or religions en-
tertainment of some kind. ThIese tlmngs
are aways a clear case of blackmadi.
'[hey cannot bc called charity, because a
pretence is muade of giving somlethiig in
return for the inoney spent. It w'ould be
ver>' mutîcli more honest if the managers
of such affairs would simlip go around
with a subscription paper and ask for hie
money as a gift. Merchants go into these
programmes liecause ticy feel liat if they
d,) not they will aîntagonize the members
of ic church or society, and that the>
will lose trade. If they would give the
money without taking the advertisement
for il the society wouild be better off, bc
enmiuse their printing bills would not be so

band ,be menhn onth t.
n%(-l ofn, bcuse tlie adertisiig . not

r lh tle aper It I. prited on.

Positl t aid are almîîost sure to get at-
tention, aibd if tlie siory told tel thien 1%
niot too long it will he aci and digcsted.
It is pibi>.le tilat byl anîd hy thliese postal
card, wil Ibc used su imîuclh that part of
tlieir ialnte n ilil be takeI away, buti tait
time h1.las lot <iCome yet It is iy beief
that mîaiv retaiîlers couid dl'> no better ad-
tertisniig thai to pujbbtshi andI mail a iostail
caid tt m b a week at iw.st. iuluidred
leostal.ud, lieinted aid adulresscl, wouîld
lot cost mer seii d irs 'I hev Iwtld
reach flit e liunded familes, whichi i-, a
ghrater nluimibier tlian thi aerage gircer
or druggîst (ifr sho misain drals with. Such
circulaiion is positive. Vou know exac t.
1)y whîere it goes. and if voui make spec al
offe-rs ui kinow exactly wh.t (milles of il.

A Malt Tonie.

A iait tome, under tle namie of "I loi
brau,'' as been placed on the iaiket b>
Messrs. Reinhllardt & Co., of urouto.
Il s claied ior il that il lias strong nui
Iritive -roperties, and i particuilarly
adap>ted for du . femaks and con
%alcst ents. A trial order vdi lead tu fur
ther purchases. Sece advertisemnicit, and
write for prires lentioniniîg tis journal.

Speclal Notice.

I it ( aiadai Ceualt ui any, (if
-8 Front strcet cast, Toroito, aie haid-

nlig again Messrs. Bilings, Clapp & Co.'s
(Boston) Idcal Ieionade and Root 13eer
Tablets tis scasoi, and have added sev-
eral new agencies to their druggists' su-
dry business. They call special attention
tu tlir adv ertiselenît, on another page,
of S )filce matches, " Spiral rib " iiipples,
Uiversal astringent ecilis, htimus ien
cils, Frencli's celei y and caffeiie bromiide,
and finest line of chewmng gunis mii the
market. Tiey also repoit a fresh arrivail
of Cliapireau's cacheteurs and cachets,
wliclu are necting with an ever iicreas-
iig sale. Write Io them for quotations.

The " Hold Fast."

'Tis is the niame of a %> rintge advert iw%d
in our columniis this monhils. It is made
of pure rulber i black, maroon, or white.
One speci-al feature of the article is the
anchor, vlicl is on hile prmnciple of a
sucker. and will adiere to any vessel, and
caniiot b conie detai lied wliei i use.
No air can by any poss h be mtîjî-c Il,
and tie s> rimge will injec. alimost to hIle
last drop>.

'l'lie s>riige is one viicll shoild give
p rfect satisfaction, and vith confidence
lie letoueided.

Sec advertiseient ou second page of
enîver. ihe mlamifactures, Messrs. W.
11. Ha'iîcy & Son, 3S Oxford St., I.ondontî,
EnSg.


