
7.9 The Task Force was told by Canada's trade commissioners about the need for more
extensive preparation by Canadian firms that want to become exporters into corridor
reglon markets in the US and Mexico. Wlthout adequate preparation in many instances,
Canadian firms caninot maice best use of the Canadian trade commission offices. After
initial difficulties i market research or failed marketing efforts, some firms have retreated
f rom their intended export markets. It appears that a concerted effort is needed in Canada
to prepare prospective exporters before they venture into export markets. Better under-
standing of the needs of potenitial exporters would be particularly useful for the several
public sector and business organizations involved in trade promotion. A study of this
issue led by Western Economlc Diversification could quickly draw together the govemn-


