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®PTC1 TRAVDE AND INVESTMENT PROMUTION PLANNING SYSTEM

89/90 SECTOR/SUG-SECTIR HIGHLIGHTS
Mission: ATLANTA Markets UNITcD STATES OF AMERICA
Sector : CONSUMER PRODUCTS & SERVICES

Sup-3ector: LEISURE PROD. TUGLS HARDWARE

Market Oata 2 Years Ago 1 Year Ago Current Year Next Year
: {Estimated) {Projected)
Market Size 2447.00 3™ 270L7.00 M 2860.00 M 3000.,00 $»
Canagian Exports 12.80 M 14,70 3M 15,20 M 22.80 3t
Canadian Share 0.52 % 0.549 % 0e53 % 0.76 %
of Market : '

Cunmutative 3 yzar a2xport potential for
CON products in this sector/subsector: 50~-100 M

Major Competing Countries Market Share
UNITED STATES OF AMERICA 90.00 %
KOKEA R 0.00 %
TAlwAN 0.00 %
JAPAN 0.00 %
GERMANY WEST 0,00 %
ITALY 0,00 %

Currant >tatus of Canadian
exports in tnis sector/subsector: Small but expanding

Products/services for uhich‘;here are Jood marxet prospects:

1. ACTIVEWEAK -

2. GYMy EXERCISE ANC PLAYGROUND cQUIPMENT
3., SwIAMING POuULS AND ACCESSORIES

4, FISHING TACKLE AND ACCESSORIES

Factors contributing to current successful Canadian exports:

- [mport rastrictions are not a significant impegiment in this sector
- Aggyressive marketing

- PEMD support

- Fairs and Missions support

- Trade Fair activity :

- Provincial export promotion

- CIDA programs :

- Conpetitive pricing

- 3trong sactoral capaoility in Canaaa



