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Imitation . .
THE CANADIAN GROCER

Is said to be the sincerest flattery. That being so, we ought 
to feel highly flattered by imitators who, by copying the 
package try to pass off inferior French Matches for

Eddy’s
“fELEGRAPH” N|ATCHES

which are put uf> in packages like the sketch given here.

To IMITATE is FLATTERY,
To COUNTERFEIT is FORGERY.

WO PrOtOCt Jobbers handling our Matches from any
drop in price, on*stock in hand. )

The E. B. EDDY CO. ;
HULL, CANADA.

BRANCHES AND AGENCIES AT :

Toronto, Montreal, Winnipeg, Hamilton, 
Kingston, St. John, S B., Halifax, 
Quebec, Victoria. B.G., St. John, S.P.. 
Melbourne and Sydney, Australia.


