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There {5 & wide range of eress where internsl barriers ‘exisc: labour
pobllity, government pProfurement, and industrisl] programs. Thiz psper
examines a limited oumber of puch Aress more diresctly relevant ko trade
vegotiagtions:

= liguor regulation;

— goverumanl procuremeni;

= agricultural policies;

- cgrapsportation regulation; and
- gubsidiés.

Liguor Regulation

Inportation and interprovineial trade in alcoholic beversges in Canada
15 controlied by the Federal Importation of Intoxicating LiqueTs Act.
Under this Act, liguer deemed Intoxicating by the law of any Canadlan
province may be imported or rransportad between provinces only by a
provineial board, cemziesion, officer or goverrmental agency vested by
the provisce with the right of selling latoxicating liquar. The
exceptions fo this requiresent relate to the importation of slcoholic
beverages for sacramestal or wedicinal purpoees or for smanufacturing or
commercial purpdses other than manufacture or use as a beverage. The
marketing and retall sale of alcehelic beveragaes within prnvinceh is
controlled by independent boards and agencies in ‘the ten provinces and
two territories of Canada as regulated by provipeial statutes and
territorial regulations. Production and exporration of aleohelic
beveragas are controlled by federal excilse regulations.

Frivate traders may import alcoholic beverages for tetail aale in
Canada if they hold permits issued by provineial liquot eontrol
suthoriries. An exception exists for persons guly licensed by the
Government of Canada to carry on the business or trade of disciller or
brewer whers the intoxicating liquer is izported solely for the purpose
of being used for blendiag with or flavourihg the products of the
businegs or trade of thatl person.

Within £his framework, the provinces regulate the marketing of
alcoholic beverages snd create barriers which take the form of
discriminacary marketing, gquotas, differentiated mark—ups on local
products versus {mports from other provinces and countries, as well as
more gtringent packaging requirsments for imports. In mavkering,
provinces can discriminate against out-of-province producers by
favouring local producte with preferential advertising, ligting
requirements and pricing policles. Provinces can alse limit private
purchases by quata 6ysiems of taxes on purchases.

for axamplé, in Ontario, local vineries may estsbliph ratail outlets
while imported wines sust be sold through the liquor Board, and Ontaric
wine may be merchandised in e wider range of bottle gizes than imported
wines, The mark-up on imported wiaes is 123 percert, on other Canadian
wine 105 petcant and on Ontario wine from 58 to 75 percgent. As well,
mark-up rates on alcohelic spirics sare lowver for Optaric products.
Similar barriers exist in other provinces, especially Brirish Columbia

and Quebec.



