Advertise Judiciously.

DlD YOU EVER TRY THIS KEY
TO SUCCESSFUE ADVERTIS-
ING, IT COMPELETERY OPENS
THE PHILATERIC KOCK of the
WORED. e

IT IS NOT A KEY TO SECOND

CLASS *POSTAGE‘RATES and

therefore does not t get stuck in the lock
of Uncle Sam or even ME?EICO THIS KEY
REACHEs THE AUSTRALASIAN just as
surely as it does the NEW YORKER, BOS-
TONIAN or PHILADELPHIAN’ PHI-
LATELIST, And a careful perusal of this

publication proves conclusively the truthful-
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ness of my remarks, Aavertsing Roles
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