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QUALITY FIRSTV

When you buy your clothes, you buy good goods because they 
are the cheapest in the long run. When you purchase groceries and 
meats, you insist on quality and are willing to pay the extra price 
because it pays. So should it be with advertising, where QUAL11 Y
counts most.
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It has a reputationis the acme of quality in the agricultural field, 
built upon 50 years of honest dealing and vigorous editorial policy. 

It is the farmer's paper and he banks on it, because he knows
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T% Vwhat it is from experience.
During 1915 over 2,200 pages of the best farm reading available 
published in the various departments of this publication, covering
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were

Editorial Comment, Horse, Stock, Farm, Dairy, 
Poultry, Horticulture, Agriculture, Farm Bulletin and 
Home Magazine Section, including Ingle Nook, 
Hope’s Quiet Hour, Beaver Circle, Short and 
Continued Stories.
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■MI interesting every member of the home. "The Farmer's Advocate and 

Home Magazine” is independent of parties, cliques and classes, but 
takes a strong stand on all the great public questions, particularly 
those concerning farmers and their calling.

For these and other valid reasons, this publication is the 
advertising medium by which to reach the well-to-do and progressive 
farmers of Canada, the most desirable people to do business with.

Send for sample copy, advertising rate card, and circulation 
statement.
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The William Weld Co., Limited, London, Canada
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