MOST POPULAR STYLES IN SURVEY AREA:
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AREA CONSUMER PREFEREMNCE:
FABRIC

FINISH WO0D/VENEER/METAL/GLASS/PLASTIC

OTHER

U.S. PURCHASE TERMS:

RECENT CREDIT EXTENSIONS:

CONSUMER PRICE PREFERENCE:
AGE GROUP

LOW, MEDIUM OR HIGH PRICE RANGE:

LOCATION OF BRANCH STORES:

OTHER COMMENTS:




