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their attention was called to the vendor's particular

line of business throu<j[h our advertising cohnnns,

3rd. Let them advertise their own business if .-y

be engaged m anythini^ wl/'di calls for advertising^.

In the newspaper business we <:^et all kinds of cheer-

inef words. We are praised, ))atte(l on the back and

told to go ahead witli the assurance that the people are

behind us. Now, we are candid enouij^h to admit we
would be satisfied with less talk atid more action. If

our readers will just ;^o to the trouble of followini^ out

the three sugf;estions made above, they can dispense

with the cheering messages.

Is There Any Use ?

"There is no use in talking." said an old pric .t in

our hearing a few days ago. "I have talked about these

things until I am black in the face. I have done my best

to get my people to take Catholic papers, but my argu-

ments seems to have no effect. Thev have grown set in

their ways, and believe they know more about these

things than I do. There is no use in talking."

We do not believe it. In these matters, as in

many other things, we must keep everlastingly at it.

We must not grow discouraged by api)arent reverses.

It is a work of education, which takes root slowly and
wins its way only through persevering efforts. We
have come to the end of our theme and wish, in con-

clusion, to point a little moral. The moral as usual is

for those who don't, and not for those who do— for

Catholics who go through life blissfully uncon-
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