APPENDIX |

Growth of Marketing and Purchasing
Co-operatives in Canada, 1932-76

Total business,
including other

Marketing Purchasing revenue(a)
Association

Year ended reporting Thousand dollars
1932 795 134 611 10 665 145 303
1941 1395 215 030 24 895 242 158
1946 1953 454 564 95 603 554 329
1951 2348 769 264 209 985 988 459
1952 2194 840 113 234 848 1112 469
1953 2.221 874 698 245 629 1 147 590
1954 2 086 735 780 234 583 989 066
1955 1949 704 047 228 446 941 377
1956 2041 823 389 258 751 1092 516
1957 2022 817 601 283 730 1116 002
1958 2002 898 168 296 743 1 209 805
1959 1982 963 330 332 943 1315 167
1960 1934 972 333 365 744 1 358 625
1961 1914 1019819 391 761 1430 197
1962 1877 928 502 423 302 1372 605
1963(b) 1583 1100 200 489 000 1617 900
1964 1 546 1234 000 522 800 1 780 600
1965 1495 1201 700 549 400 1774 600
1966 1420 1 238 600 609 500 1 882 900
1967 12357 1372 800 681 400 2 091 000
1968 1312 1 285 600 715 000 2 039 900
1969 1244 1231 900 721 400 1 995 600
1970 1.230 1 288 400 743 000 2 074 400
1971 1210 1403 100 819 000 2 266 400
1972 1120 1 708 300 906 300 2 666 900
1973 1116 2176 100 1178 600 3415700
1974 1123 3142 800 1 550 000 4 769 600
1975 1144 3363 400 1910 900 5 362 200
1976 1164 3 745 400 2 162 300 6 001 500

(a) Other revenue includes patronage rebates from co-operative wholesales, interest
on investments, rental income, custom work, etc.
(b) Calendar year basis for 1963 and subsequent years.
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