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1, the new owners are planning to upgrade the
quence to allow for a larger volume of calls. Thus,
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,,./‘(Polycom plan to introduce “on-line credit card authoriza-
/tion,” allowing immediate confirmation of the desired seats.
Previously, all credit cards would have to be confirmed first

Some fear the new telephone system will be more easily
exploited by scalpers using multi-line telephones and different
credit cards. Others are more hopeful that Bass’s new manage-
ment and technology will give the public a better choice of

“It’s a personal choice for people to line up for tickets,” says
Braun. “*Nobody has forced them to do that, and when they're
disappointed with the tickets they wind up with, they come
crying to use with their complaints. That’s just not fair.”

Unless the situation improves, public frustration and anger

GRAHAM THOMPSON
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Meeting to introduce its new

Electronic Homeowners
Shopping Service Program

% Earn $1000 or more before Christmas

% Learn about the latest marketing technology /!

x Establish those “golden” business contacts
* Work when it's convenient for you

Video presentation,
information and
applicant selection
on
Tuesday November 12th
4 o’'clock Faculty Lounge
S869 Ross Bldg.

and
Tuesday, November 20th
Faculty Lounge
S869 Ross Bldg.

Limit for initial test

50 BRIGHT STUDENTS

We really want the best

Presentation by:
Mr. Paul A. Harrington
Vice-President Corporate Development

Call Canada Employment Centre on campus—667-3761—for further details
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