Year 2000 Challenge
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Y2K Preparedness Week Targets
 Canadian Consumers and Businesses

"J~he Government of Canada held
L the first National Year 2000
Preparedness Week, February 8-12,
1999. The goal was to further edu-
cate Canadians on the importance of
meeting the millennium challenge.
In co-operation with the private
sector, informative and interactive
events were staged across Canada
to encourage Canadian consumers
and businesses to prepare for the
year 2000. : _

Eleven million copies of the Gov-
ernments Millennium Bug Home
Check, a publication answering many
questions regarding the Year 2000
challenge as it relates to Canadian
households, were delivered to Cana-
dians from coast to coast.

Each year, the Minister for Inter-
national Trade presents these Awards to a
select number of firms, chosen by a panel
of prominent business people from across
Canada. Canadian companies that receive
this Award are justifiably acclaimed for
increasing their export sales, for introduc-
ing new products and/or services abroad
or for penetrating new markets.

Under the auspices of the Canada
Export Award Program, special recogni-
tion is given by the program’s sponsors
to three Award winners:

e CIBC Job Creation Achievement;

* EDC Smaller Exporter
Achievement;

Teleglobe Innovation and

In Atlantic Canada, the February
issue’ of The Insider, a monthly
Southam News publication in Prince
Edward Island, was dedicated entire-
ly to the Year 2000 problem, and dis-

tributed to between 4,000 and 6,000

small and medium-sized businesses.

In Quebec, daily newspapers across
the province carried information
about the federal government’s
Student Connection Program and
Year 2000 First Step in Quebec.

On February 9, at a small business
seminar in Ottawa, Robert Parker of
the Canadian Institute of Chartered
Accountants (CICA) made a com-
prehensive presentation about the
Year 2000 and small business. Small
business seminars were also held

throughout most provinces. Th
CICAs Website is http//www.cica.a
The Community Futures Develop
ment Corporation of Alberta distri
buted information on the Year 20(
computer problem to its small busi
ness clients across the province.
Western Economic Diversification
Canada (WD) hosted a Year 200
Forum and Panel Discussion i
Simon Fraser University in Vancouve,
featuring Michael Fletcher, a Yex
2000 expert in Canada, as it
keynote speaker and panelist. WD}
Web site is http//www.wd.gc.ca
For more information on Y2K, cor
tact the Task Force Year 2000 Secretx
riats Web site at http:/strategisic
gc.ca/s0s2000, or call 1-800-270-822
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recipients represent a broad spectrum of
Canadian industry, from agriculture and
food processing to transportation equip-
ment, chemicals, electronics, consumer
products, and information technology.
Winners may use the Canada Export
Award logo in their advertising and
promotional materials for three years
following receipt of the Award. They
are also recognized in national and
local media for their outstanding
achievements. Many award winners
have participated in the federal
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government’s export awareness andt
trade development activities, and o
trade advisory committees. ;

The Canada Export Award logo, cot;
pled with the successful companf
name, reminds Canadians of the impor'g

tance of exports and identifies the fiw, |

as a major contributor to Canadis
prosperity and job creation.

For more information, visit the Awaré
Web site at: www.infoexport.ged
awards or through the Team Cana8
Inc Web site at www.e(portsouxce.gf‘—ﬂl
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