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The mark of quality 
in Shirts and Collars

ArN indefinable air oi 
style and gentlemanly comfort is the 

perquisite of the wearer of distinctive 
linen. Shirts and Collars marked 

W. G. & R. are cut and tailored in line 
with fashion’s newest hints — but are 

never freakish — never commonplace.That 
close-front 
collar above, 
the “Savoy,” 
combines ease, 
style, wear, as 
few collars do. A 
worthy fellow 
to the W. G. & R 
Shirt — 50c. for 3

Shirts in wide 
stripes, with 
or without 
figures,are 

prominent 
this year. 
W.G.&R. 
Shirts 
s hovj 
them 
best

At all Men’s 
Furnishers

Makers—at 
Berlin, Can.

is the honoured leader, millions of 
acres of the lands of this province 
have been given high value as wheat- 
producing areas, which, but for the 
secrets governing success in grain 
growing under our conditions of soil 
and climate, gradually wrested from 
Nature by them, would still have 
been classified as ranching lands. As 
such their average producing power 
was a steer worth, say, $75.00, for 
each twenty acres every fourth year; 
as arable land their producing power 
is two crops of wheat, each worth on 
an average $15.00 per acre every 
three years. Thus, by scientific prin­
ciples of soil cultivation applied to 
practical farming by intelligent and 
persevering men, has the potential 
value of millions of acres of its 
kindliest and most easily worked soil 
been increased ten-fold to this pro­
vince, and, consequently, to the 
bread-eating world—for this is of im­
perial significance. At the same time 
all of this land that has not already 
been entered for or is not reserved 
from entry is still available to whoso­
ever will at the old familiar price of 
$10 for one hundred and sixty acres.

CELESTINS
VICHY

Natural
Alkaline Water

Used at meals 
prevents Dys­
pepsia and re­
lieves Gout and 
Indigestion.

Ask your Physician

VICHY
CELESTINS

Boivin, Wilson à Co., Agents

CANADIAN 
HOTEL DIRECTORY

The New Russell
Ottawa. Canada 

250 rooms
American Plan $3.00 to $5.00. 
European Plan $1.50 to $3.50. 

$150,000.06 spent upon Improvements

La Corona Hotel
(The Home of the Epicure)

“ ‘ Eastlake’ Steel Shinglei 
add to the appearance of any 
building—they are to neat 
and artistic.”—The Phüoto- 
pher of Metal Town.

‘Eastlake

>

Metallic
European Plan, $1.50 un. Montreal

King Edward Hotel
Toronto, Canada 

-Fireproof-
Accommodation for 750 guests. $1.50 up. 

American and European Plans.

Grand Union Hotel
Tobonto, Canada 

Geo. A. Spear. President 
American Plan $2-$8. European Plan $1-11.50

Hotel Mossop
Toronto, Canada. F. W. Mossop, Prop

European Plan. Absolutely Fireproof
RATES

Rooms without bath, $1.60 up 
Rooms with bath, $2.00 up

Calgary, Alberta, Can.
Hiioon'c Hotel Calgary, the commercial yueen S nuiei metropolis of the Last 
Great West. Rate* $2.00 per day. Free 'Bus 
to all trains. H. L. Stephens, Proprietor

Shingles
make the best roof for any style 
of building—house, barn, factory 
and warehouse—a roof that is 
absolutely weatherproof, fire-

g roof and r ustproof. * ‘ Eastlake ” 
hingles are easier and quicker 
to lay than any other shingle, and 

will last a lifetime—never need­
ing repairs.

An artistic free booklet it pays to have. 
" Eastlake Metallic Shingles ” gives roof­
ing facts you ought to know. Write for 
ft. Phone Park. 800.

MANUFACTURERS *725

P5T

VISIT the
finest hotels,

the costliest homes, and you will 
find Alabastined walls. Alabastine is 

used in these palatial places, not because it 
„ the most expensive walldecoration, but because 

it is the most artistic and effective. An Alabastined 
wall is a delight to the eye—so soft, velvety and beauti­

ful. It will not rub off or fade. Alabastine is cement, and 
hardens with age. Its beauty is permanent. It is the most 
sanitary and inexpensive wall coating known. Alabastined 

walls are now the general vogue, in cottage and 
> mansion alike. Wall Paper is out of fashion. The M 

sales of Alabastine in Canada have doubled in two years.

CHURCH'S À I rv, 
COLD WATERdlMSiy

None Genuine without Little Church on Label

FREE STENCILS
still furthnr popularize Alabastine and again double its 

sales, we have organized a Decorative Department, and Please
are prepared to offer FREE COLOR SCHEMES send free

k __ and FREE STENCILS to users of Ay-'' particulars of
Alabastine. Write today for par- your Color Scheme
ticulars. Our advice is f ree.
Let us help you to beautify .vv’ 
your home at a mod- Name,

erate cost.
Street...........

,o.t -'and Free Stencil offer to

City...................................Prov.......................

// The Alabastine Co., Ltd., 23 Willow St.. Paris, Ont.

A Daring British Aviator
TT is satisfactory to hear that Mr.

Henry Farman, “the man bird,” 
has broken another record on his fly­
ing machine, for, although he spends 
so much of his time in France, Mr. 
Farman is an Englishman, and Brit­
ish aviators are sadly few in num­
ber.

Mr. Farman is still quite a young 
man—only thirty-five, in fact—and so 
he has plenty of time to perfect his 
schemes and to break more records.

Up to /the present he has been 
one of the most daring of flying men, 
and one of his greatest feats was 
winning the Deutsch-Archdeacon 
prize of £2,000 for covering a cir­
cular course of a kilometre in a ma­
chine heavier than air.

Mr. Farman makes light of the 
dangers attaching to aviation. He 
is much more shy of the dangers of 
motoring, for some time ago he near­
ly lost his life in a motor accident 
during a race.

Taking a corner too quickly, Mr. 
Farman suddenly found the car go­
ing headlong down a precipice. It 
was only by a miracle that he man­
aged to save his life by clutching the 
branches of a tree, and holding on 
until help arrived.

Mr. Farman is something of a 
humourist, and he is fond of telling 
the following story :

He visited an American aeronaut 
on one occasion, and was struck by 
the smallness of his flat. “It showed 
me the point of a joke I once heard 
an American make,” says Mr. Far­
man. “I laughed then at this joke, 
which I had heard two years before.

“ ‘Smith, of Brooklyn,’ I said to 
my American friend, ‘doesn’t strike 
me as at all literary, yet he declares 
that he only feels really comfortable 
when snugly ensconced in his lib­
rary.’

“ ‘Oh, that’s easily explained,’ said 
my companion, with a smile ; ‘you 
see, Smith’s bookcase is a folding 
bed.’ ”

HIGHLANDER fell into a river 
and after desperate efforts man­

aged to reach the bank in safety. His 
wife, who had been a distressed on­
looker, exclaimed, as soon as her 
anxiety was relieved, “Ah, Donald, 
ye should be verra thankful tae 
Providence for saving your life.” 
Donald was somewhat aggrieved at 
what he deemed an unequal appor­
tionment of the credit. “Yess, yess,” 
he replied; “Providence wass very 
good, but I was ferry clever, too, 
whatefer.”

OPEN TO ALL
The first comer, of reasonable ability> 

in any town or village where the Cana­
dian Courier is unrepresented, will hear 
of something to his advantage on re­
ferring to this offer by mail. Reading 
people preferred and if you appreciate 
the Courier so much the better.

CIRCULATION BUREAU 
CANADIAN COURIER 

TORONTO

Through 
Sleepers to

Ne w York
5:20 m Two sleepers
---------- dailyarrive
New York 7:50 a. m- 
Coaches Toronto to 
Buffalo and Buffalo to 
New York. Dining 
Service.
7:10 m Sleeper daily
---------- except Sunday,
arrive New York 9:03 
a. m. Coaches to Buf­
falo and Buffalo to New 
York. Dining Service.
The Daylight Train

9:30 m Parlor Cars and— Coaches to
Buffalo and Buffalo to 
New York, arrive 10:08 
p. m. Dining Service.
3:45 m Coaches to
-----------Buffalo and
Sleepers and Coaches 
Buffalo to New York. 
Ar. New York 7:26 a.m-

Canadian Pacific Ry* 
New York Central

Trains land you IN NeW 
York at Grand Central 
Station on Subway, Sur­
face and Elevated Car 
Lines.
The route is “ Water 
Level.”

Railroad and Pullman tickets (an he or 
at Canadian Pacific Railway 7 ickej UM ()àce, 
at New York Central Lines City Ticket ujj 
80 Yonge Street.

Frank C. Foy 
Canadian Passenger{ 

Agent
80 Yonge Street 

'Phone 
Main 4361

IN ANSWERING THESE ADVERTISEMENTS PLEASE ME1NTION THE "CANADIAN COURIER."


