Most particlpants valued the role of the Department in facrhtatrng therr exports Some had used ’
~ "the services of the Department to attend trade fairs and Mmissions. They recogmzed and -

> apprecrated the efforts of the trade consulates However, there was a sngmﬁcant portion of the
.*_ target group that was unaware of what the Department could offer them. Many participants

S '_-~recommended that the Department work more closely with the assocratlons

The Department shouldeonsider: ,' f

as examining more' coop'erative ventures with “the asso'ciations". f
\, 'Part1c1pants generally consrdered the U. S market to be the most 1mportant Many belleved that -
~© there were emerging markets in Mexico, Latin Arnenca ‘South America and the Pacific rith.-
r “_However participants said they would export wherever there was an opportumty to make asale. .

| The Department should consider:

8. emphasrzmg the Mexman Latm Amencan South Amencan and Pacrﬁc nm countnes in the \
GMORs ' o

9. mcreasmg the role and dlstnbutlon of the. Country Gurdes and
: '10 that’ in terms of strategic approach,' exporters are seeking opportunities in any country.* '

" Many partxcxpants believed that the GMORs were labonous to read from cover to cover. Most '
' tend to "hunt and peck” therr way through the publlcatlon : '

: The’Depart’ment should consider:
11 ngmg ﬁiture edmons a good edxt to enhance thelr readablhty

. Most partxclpants had very few comments about the desrgn of the GMOR. However, based on '
‘ the expenence of the researcher in other govemment pubhcatlons the following i is offered

B The Department should consrder
A'I 12. havmg the GMORs pubhshed (m whatever form) with a consnstent look

B 13 ensunng that each GMOR has the Canada Wordmark and Departmental srgnature
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