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I1I - Local Newspapers

Tﬁe non-regional press, aﬁ an entity, almost defies generalization. While
for the purpose of this diséussiﬁn, most newsp?.peré may be said to have circu-
lations of over 25, 000, ther‘e ai;e large. suburban néwspapers in areas in
Southern California, for instance, w}‘ﬂc‘h have much greater circulations:
the Torrance, California baily Breeze sglls 1.0,0, 000 copies. (David Shaw,

L.A, Times media cfitic,’ noted in a recent magazine article that he had to

fight his péper's promotion people to save a story in which, "I had quoted one
source as saying that a particularly successful suburban paper, the Valley News,
'does its job so well it's damn near chased the [L.A.] Times out of the Valley.'"

Like éome of the large suburban paperé, the non- regipriai newspapér is a
product o.f the Iocalify, and the intei‘eél.ts of the people in the area -- particularly
their economic interésts. |

While using the ﬁvire service_s and syn&icated columnists to a greater or
lesser degree,. each prides itself on its own particular flavor, its own individualistic
sfyle. Politics may be set on‘ the editorial page'gut often the neﬁs columns provide
a forum for a‘different intérpret#ticin of .‘ev‘enfs‘, by the _repérter.

A paper's aggressiveness and in&ividﬁality will usﬁally depénd on locality,
and the economy of the area. Growing cities Iike Atlanta prévide a field for
innovatioé; c05m0politan areas like New York are open to a greater‘\..rarief_:y' of -
news, even in dailies like the Long Iélahd Press which cover a limite.d‘ rggior;.

While a number have Washing_tpn bureaus, and sbme overseas representation,
few papers have thgir'own cor_ré‘sppnde,_:n'té or stringers in Ottawa, Toronto or

Montreal.



