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- The Canadian-owned Ssagra:sﬁ «rpany 13 a2 mine Tarkater of wines
in the U.5., tankdng nimper twd behind Galls with a 11.2% shass
of tha 7.5. market, After surchasicg The Wina. Spectran from Coca
Cola Leds The U.S. market ia highly concentiated, with the wp
four firms, ':mduclng over 51% of (L5, wina. By far tha largest
ig Gallo with & 37.73% market sharms, followed bng Seagrars [11.2%),
He.-.zble.m {6:53}-amd Willer Banf (6.08).

- Gillg, #dth a tuge lesd i market shars, seéms to be the best
pesiticned: o barlef:.t from this growisg macket sinos 1t enjoys
significant economiss of sealad it Mas its own glasswaking and
Lrdiding operetions Lahaln kel coats, and o subcarranesn
aging facility with a mnax:ity ot 2.6:million galloms.

Techrological Factars

~ Bosesrch is currently bding devowed to developing Lnghrgued
mferaandhvbrldgrmavarmeﬂﬁnrnlarﬂngmmnada Sope
cesearch on’ Hlavowr medificatisn is also adeney. Hore
lmavaru.onisalsnbemganphedtnnackauu‘gtemmquas.sumas
asagtic packaging dpd che 'baginabnxmt}wd Maw wine-basad
Whﬂmﬂlﬂbﬂ&ﬂd&ﬁlﬂp&dtﬂﬂﬁmﬁswlm. lossr
qualicy wine. [e.g. "Canads Coolec™)

= Wine-making is becoming increasingly’ industrialized, with capital
litenaive processes and larme econentes of somle, The adopricn
?ofhmwmiawmpmmmﬂdmmmm
mora oot oempetitive with internacional compecitors Bun would
raqmr&aat.rmqaragnnllﬂmlbase However, investment is
alowly growing in ldne with incyeasind pooddctice, improved
q{m.l.ltyandmrgm..lly increaning profics.

Othar Factors.

. = Eacsnt aeichange rates hava imprioved idhe industey's

1.

coppetitivenssy vig. s vis U.5. competitors, bue the strung
“Caredian doilar relative to Buropean oirrancies has exarerbatzl
L‘:eprublanﬂfsubﬂm:.z&d mﬂmmmﬂmﬁc Inerasging.
mw*aofhmﬂaﬂIﬂlﬁanmmdeMWers
mr_emnsewauvemmaupl.ans For aypansion.

In recent: yvearsy, the industey has recelved fedaral guvernment -
‘aogiatancy undey IRDP, EDP arel INAP for estdblishment,
em_::ansm&fmdsrmzamm ard for innowvation i both produscs and
Freoesges, E'*ap:trr_immly. OGN e.ssiat:am:e hag Heen highty.
‘inmcvetioneoriemeed (5102 millicn versus 52.5 niliicn -cur othar
parposes ).  However, mrarmha.vemlyamnrmﬂum:smrhe
industey celAfiva ta that svertind oy govermment cegutacion and
provrinedat n'mopul._ns andiztridetion of alooholis beewaragﬂs.

The wina imdustry ia clcaely cequlared with infliuencs-from both
levels of qoverrment. Federal soverrment insolvanans coverd such
areas as excise tax assesaderit, aml regulaticn, labellirg,
met.lt:m -aspects ard adversising on rar.’.m arydl teiavision. - Jeeric
Cmsam sta:ﬂa.rd.r.zaum and comversion rEquizements have also now
oeen et

Pravincial gobvertmest ieelvensho in the idustoy fovers media
advertising regrlacions, gmnamar}mtinqmardaardhqmr'ﬂnt:cl
boards. The wine Comtent ASt and geaes serketing boards deal with
“ha impartatiaon of ‘grepeds, requirements on the percantaga. of
pmvnma.ily—gmngrapesmbeuaad a:n':hempor:at.mp:
concdntrates or wine Sor ‘wlendilig purposes. T licuor ctntrol
Loards deregine listing policies, prics. mrk-uns and =half space;
ALl of which dirdetly affect retsil auan.lablllw ad prires ko
conoumers, as wall ag the distribucien of wices and, indirectly, tha
retiym to the Wineries.,




