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surîrnse ................. ........ .... ..... . >
G;reat MOa tal...... ..... ...................... o 65
iaoton ..... .............................. .... I: 23
Ii.cy<ce (2nds)............ .................. i 50S
Mitkado .. ........ ..................... lo

amber....................... ...... . 65
Princess . ............ ......... 6........
i: pire ... ............... .... ..... .... .... 2 o
il.cycie..................... ......... ..... 00
*.1uetzet (913)...... ... ....... . .... ... 2
Tail>.ilo ... .... .. . oo
Full House. Poker (with at and 8s spots) THE

LATHST........... ..... ,..... ... 3 oo
rophy.Whisi (Just Oui). 3i
iart's Squeezers ..... .................... 6Travellers' Coinpanion (in a neat box) ... z 4l
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r6e IaroieSong Fl,îio. No. .............. so

i)harSon's PIao .. e.h.. .4....... .... ... : 1o(Ne.an ...........titon .. .5 5.

1*clres Parior Organ.. .. ............. .. So % 1.
hela'l'iano atod. aper .... ... 30 so

t~:e alOrtan............oaaotoey a ............ 7
*neaaCe. No. p....

Ow s 'an. naia sn apry

e's Ped n C• . .... 2. $

Sd sii. Piano. . S .7......... 6 7$
nme ri . . . . . - S

Pie nr sj:y o! t Song Flo . .. . . ... 38 ou

tnîeEe Sogoliet o.j .rd;.. .'PC ... 40 7
The FuriteComi SongFebo . ... <o

H- c%,; Kano. Caradiàn Edijnnu, P'alper ..

t.o -en %isa.iàl vc2.%;M.(%Cw and Re% ied

Foh oSîacre)Sg...,....................5 75

s in \ ical i m.. . ... - . 5  75
Ha.~ sl .. sn %>.c '.0

adard F..o Foi...........30 30

Iheidal Folio of.\Iusic................ y, 75
.*i Suco î,3

Pluic ll oCancg io k . .... 75
The Faisflc aisic S(Mg FolIo 51 '~'

hiiio Ur SacredSn. ........... ........ 45 75
i: vomi ihî..............45 7$
1 he Idral Fqo..Nlusic .... ".. y 75

'stdent andat maneiSongsand Choru. a s
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COMPETITION.

The old adage of competition being the
life uf trade, is undouhtedly truc when ap.
plied to competition of a legitimate char-
acter. There is on the other band, says an
exchange, much of what parades under the
name of competition which serves to give a
death blow to trade. Healthy, rational, truc
competition, consists of that legitimate
rivalry which causes a merchant to do every.
îhing in his power to get the bulk of the
trade in his locality. by building up a reputa-
tion for carryng the best goods, and being
the most honorable and straightforward in
his business methods ot any merchant in his
line in the neighborhood, or town or section.

The merchant whose only effort is to un-
dersell his brother merchant, and who al-
ways sacrifices quality to cheapness, is api
to find in the long run that he is rendering
himsel? ttnable to compete with those who
make it a point ta do thte right thing by
their trade, and who know thit in order to
do so they must get a fair price for their
goods and make a living profit. This makes
clear what we mean *hen we say that there is
much masquerading under that name, which
is not competition in the truc sense.

EXCHANGE NO ROBBERY HERE.

A young governess was sitting in a train.
c ar when a stylishly-dressed man entered
who displayed prominently a valuable dia-
mond ring on one of his fingers. He soon
after got out, and the young lady, arriv:ng at
ber destination, stepped out as well and
found, on putting ber band in ber pocket,
that ber purse was gone.

She, however, found a strange article in
ber pocket, which, to ber astonishment,
turned out to be the identical ring which ber
fellow traveler had been so ostentatiously
displaying.

Examination proved that the ring *as no
flash article, a jeweler appraising it as of the
value of at least thirty pounds. Fortunately
for the lady, there were only two shillings
in the purse she bad lost. The ring had
evidently slipped off the pickpocket's finger
when he was in the act of abstracting the
purse.-London Globe.

Jesse 1. Greer, who succeeded Edward
Dekum in the stationery business at Port.
land, Ore., and who recently sold out to N.
L. Curry, bas been i New York during the
past week. Talking about business. Mr.
Greer said: "The department stores are
exercising a very injurions influence on trade
at the west, especially in the smaill cities.
They have hurt the Christmas trade very
much, particularly in the book l.ne. Busi-
ness out west and aIl along the Pacific
Coast is picking up wonderfully, ex:ept an
Washangton."

ACCOUNT
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LARGEST STOCK
GREATEST VARIETY
BEST VALUE
FORTY YEARS EXPERIENCE

LEDGERS DAY BOOKS
JOURNALS CASH BOOKS

, LETTER BOOKS
In fact grery tecrnpytion .f

Account Books
ALL STYLES OF BINDING
BEST MATERIAL
BEST WORKMANSHIP
PERFECT SATISFACTION

" " MEMORANDUM
EOOKS and
POOKET BOOK.
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