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Comic books used to be the sole domain
of grubby pre-teens and limited to a lone
comic rack in the back of some convenience
store next tq the potato chips; but not any
more. Today, your typical comic book reader
is quite a bit older, more sophisticated and is
putting demands on the publishing industry
that is changing the quality, content and
even the marketing technique of their four-
color funny books.

“The average age for comic readers is
about 17,” said Wes Vermeer, assistant man-
ager of Hobbits I, the city’s oldest comic
book speciality shop. “The average age used
to be about 13, but the trend in comics is
more to the adult flavor and the younger
kids just aren’t getting into it — they can’t
\understand the stories, or it just turns them

by Gilbert Bouchard

/7 PERHAPS ,
NOT IN OUR
\,/ . K LIFETIMES.
@\’/’ \/’/

AVD THE ERRTH RALLS B
| AWRY AROm MER FEET.

oy

VOLUNTEER

off.

“If you look at all the right-wing violent
comics, there aren’t all that many cute ones
left,” he said.

Peggy May, the publicity and special
events manager for DC comics agrees on the
aging of comic book readers, estimating that
“The direct sales market is composed of
readers going f(omi15 years of age to their
mid-twenties. That’s a lot older than it was a
few years ago.”

This trend to adult flavor comic books has
more to do with the changing population
demographics than anything else. Comics
were the product of the baby boom: a baby
boom that produced 30 years of children, all
eager and affluent enough to afford comic
books. Butin the late 70’s the comic industry
saw its readership shrink and for the first time
in almost two generations, profits declined.

By the early 80’s the baby boom genera-
tion (or at least the swollen bulge of the
boom) had grown too old for comic books,
and the traditional market for comics — the
eight to 12 year olds — had been decimated.

The comic book publishers decided that if
the traditional market couldn’t keep up the
profits, they would follow the readers that
had kept their books in the black over the
60’s and early 70’s. In short, the comics
decided to age with their readers. Just as the
aging of the baby boom babies forced the
closure of kindergartens and elementary

schools, so it also forced the hand of the

comic book publishers and tossed their
industry in turmoil.

Marvel comics, for example, is actively try-
ing to expand its market on both ends pursu-
ing both adult and younger readers.

“Comic book publishers are aiming for a
wider audience,” said Steve Saffel, Marvel
comics Assistant Promotions Manager for
Direct Sales. “Marvel comics, until recently,
just published Marvel comics: Spiderman,
Captain America, the Avengers, the Fantastic
Four, and characters like that. Then about
three years ago, Marvel began publishing
Epic comics and somewhat before that Epic
illustrated. These are comics.that.are printed
on a higher quality slick paper (as opposed to
the traditional news stock) with adult-orient-
ed material. Then about a year ago Marvel
began publishing the Star line of comics —a
line aimed at a younger audience, starting at
age 5and up.”

Both Marvel and DC have made tre-
mendous inroads in product quality. Comics
have a polished magazine look — heavier
paper and crisp clean art work — but with a
price tag. While you can still buy a comic
book for 95¢, the new improved books on
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SKATING COACHES '
forthe
Staff Skating School
Wednesdays 1200 to 1300

Running 2 Oct to 4 Dec
Call 432-5607
Campus Recreation

CUBED, CRUSHED
50 Ib. and 25 Ib.

~ = PARTY ICE BAGS
UNIVERSITY OF ALBERTA

DEBATING CLUB
“BEER and CHEESE”

Thursday September 12, 5-8 p.m.
Heritage Lounge, Athabasca Hall
New Members Welcome, Pop served

U

Another used bookstore has just opened!
It's only a few blocks from the U of A. ..
We pay cash for old, rare, out-of-print and
second hand books in good condition and
current, used University texts.

® PLASTIC FLEXI GLASS 7 oz. liquor glass
case of 1,000 - $25.95.

*Plastic wine, beer and liquor glasses

ePiates, napkins, table covers, etc

*Beer and wine ice tubs for rent

eFree delivery on large and small orders

eice sculptures, large, medium, and small

sLiquor Dispensers Rental

eLiquor and beer tickets

e Plastic 97 white plates, 250 pk, $17 95

*Wholesale prices on cases of party supplies

12136 - 121A Avenue
Edmonton, Alberta
Phone:
455-8203

>

F.SPEUR-BOOKS
10824A - 82 (Whyte) Avenue
Phone: 439-4195

Meetings every™

Thursday in

Room 282 SUB

at4 p.m.
Volunteers,
staff, new
people, old
people,
everyone

“»

welcome.

Tuesday, September 10, 1985



