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REFLEC
the Canadian manufacturer is not keep- B Y T H E
ing up with the gnowth ai Canadian
trade or that the, United States manufacturer is paying more attention
ta his trade with Canada. Thene are only these two explanatians for
the forty million dollar increase in the ten mionths ending April 3oth.
Trade between two cauntnies doesn't increase at the rate ai 35 per
cent. in one yean without preseniting a pnoblem wonthy ai some study.
Indeed, instead ai labelling it a "pnoblem," it might be wviser ta speak
ai it as a phenomenon.

It may be answened that aur ioreign trade with all the langer
cauntries is grawing. This answer, howeven, is flot sufficient. It is
quite true that aur pitrehases have incneased considerably during the
past yean and a hall> but that does not explain why the gneatest in-
crease should occur with the country with whom we deem ounselves
Ieast willing ta trade. We are tnying ta increase trade with France,
Germany and -Great Britain; we are nat trying ta increase our trade
with Uncle Sam. Yet, the fact stares uis in the face that the United

50011 cils
looked.
had ta 1

ge occurred about the beginning ai 1907, and the United
tablishers thought they would be shut out ai Canada. They
covered that the new regulations were flot so black as they
They found that the anly change was that these periodicals
e mailed in Montreal or Toronto instead of in New Yark or
phia, and that instead ai paying one cent a pound postage ta
Ae States post-office, they paid one cent a pound ta the
i post-office. The only diffenence in cost ai mailinPg was the

M ~ QST remarkble is the growth of
.LAthe United States sales ta Can-

,ada. One miust conclude that either
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cigive the Canadian manufacturer a goodT IO N S margin. There is a high dutyon. parts
which should also help. Yet the fact

E D IT OR r em ains that automobiles of United
States makes are coming in at 4 tre-

mendous rate-a rate itnited only by the difficulty in getti.ng enough
machines. Is it not reasanable ta suppose that the sales of United
States machines are 'due mainly ta the splendid advertis 1ements of
them, ta be. faund in every periadical which'crasses thýe barder?

Why is it that 9o per cent, ai all the carnÎages and electrical
apparatus we impart, cames fram the United States? Why is it that
8o per cent. af aur importations ai leather manufactures and iran and
steel manufactures came framn the United States?, Why is it that
70 per cent. of aur paper and manufactures thereai came fram the
great Republic. Why is it that the Uinited States selîs'us aver three
million dollars' worth of books and.maps, over three million dollars'
worth ai drugs and chemicals, aver three million dollars' worth af
copper gouds, over two million dollars' worth ai bui lders' hardware,
over one million dollars' worth ai seeds and aven one million dollars'
worth ai boots and shoes?

Is i t naot neasonable ta assume that this trade is the result ai
stjpenior business miethods, especially in advertising and salesmran-
ship? If this is a correct diagnosis, here is a problem 'which the
Canadian Manuifacturers would be wise ta consîden.

WV ITH comimendable persistency, the Canadian auctrs
have conducted an agitation in favour ai technical edulcationi

and have at last succeeded in getting the Dominion Governmernt to
appoint a commission ta, study the question ih 'its relation ta Canadian
wor 'kmanship. This is excellent. Might it not be wise for the manua-
facturers ta follow tl1is up with a campaign in favour of education
in salesmanship and advertising? If themanuiacturer is ta fianther
popularise "Made in Canada" gaods, he must learn how tp explain
their inerits and impress thein good qualities upon the public. When a
m-ining promoter desires ta sell stock in his "wild-cat" prapositions, he


