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II.

COMMITTEE ON FOREIGN MARKETS AND THE OPPORTUNITIES
THEY OFFER.

(Increasing Exports from Canada.)

One example of the opportunities abroad is afforded by the Russian market.
The foUowmg figures for 1913 arc given by Alexander Wladimirowiteh Behr.
Vice-President of the Russian-American Chamber of Commerce, of Moscow.

RUSSIA.

Arfiflc IiiiporteJ. Total value.
Amount

supplied by
Germany.

Simple macliini-ry of iron and stcrl
Vh'. Iron m.inufiictures
MiViiLifacturi-w ( oppor Alloys

,

Till i^late nianufaotiircs
Mit:il Working machinery
Dynamos and Elcctr „• Motors
I'urts of Machine and Apparatus. .

.

Kle( trical Appliances
Mu>:cal Instruments
Motor Car and Trucks

1S,717,7.;0

1,<1'1.274

5,300, CSO
.S, 015, 333

~ 6,585,Blfl
5,0O8..34S

9,559,144
3,500,284
3,395,279
8,951,095

65,796,750

,020,0.50

,3titi,b37

708,005
0.35,491

488,934
4.11,762

966,330
196, 215
020,612
102, 264

63,500,560

In other words, of eleven leading classes of imports, showing a total of
J65,796,750, over 81 per cent was, in 1913, imported by Germany. The«e
are figures for one country only.

Following the home market, twelve primary markets challenge the Canadian
producer :

—

For the Empir-— 1. Australia.

2. Egypt.

3. India.

4. South African Union.
6. United Kingdom.

The Allies— 6. Belgium.

7. France.

8. Italy.

9. Japan.

10. Russia.

Other— 11. China.

12. United States of America.


