
11. That paragraph 25.14(4)(d) of the Act be repealed and a provision along the fol
lowing lines substituted therefor:

(d) in the case of natural gas liquids that are a mixture of two or more of

(i) ethane,

(ii) propane, and

(iii) butanes,

an amount computed on the basis of the rate of tax applicable to each compo
nent of that mixture under paragraph (a), (b) or (c) in the proportion that 
ethane, propane or butanes are of the mixture.

12. That, during the period commencing on October 1, 1984 and ending on Decem
ber 31, 1988, the ad valorem consumption or sales tax be imposed at the following 
rates:

(a) thirteen per cent on the sale price of wines and goods on which a duty of 
excise is imposed under the Excise Act or would be imposed under that Act 
were the goods produced or manufactured in Canada,

(b) six per cent on the sale price of goods enumerated in Schedule V, and

(c) ten per cent on the sale price of all other goods to which subsection 27(1) of 
the Act applies.

13. That the wording of the French version of paragraphs 27(2)(g) and (h) be 
amended to conform with the original intention of the legislation as reflected in the 
English version thereof.

14. That, with respect to the exemptions from the consumption or sales tax for 
magazines and newspapers in Part III of Schedule III,

(a) the criteria based on the percentage of space devoted to advertising that 
identify magazines and newspapers which are excluded from the exemption 
provisions be replaced with similar criteria based on the percentage of printed 
space devoted to advertising;

(b) for purposes of determining the percentage of printed space devoted to 
advertising, ‘‘printed space" be defined as all space available to the advertiser;

(c) except as provided in any enactment founded on subparagraph 14(b) of this 
motion, ‘‘printed space" be defined as that part of the page excluding the mar
gins thereof; and

(d) “margin" be defined as that part of the surface of a page between the 
upper, lower, inner or outer edge of the page and the main body of printed mat
ter, which space may contain all or any portion of the name, price, date, issue 
number or page number of the publication or all or any portion of the name or 
number of a section of the publication, or may contain marks, marginal notes or 
similar printed matter and may be coloured or patterned.
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