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WILL-BE A RECORD YEAR

A ARV-ELOUS as has been the growth of the picture
M posteard adea m thepast, there seems little reason
to doubt that this year will see a -development -of
the business which will throw: every past season into the
shade. The-crare-for collecling catds-has-not vet reached
anvthing Ithe ats limit  In fact 1t nught well be argued
hat the craze bas not stiwck-Canada vet at all. It cer-
tamndy-has ot of cotdiions-here ate contrasted-with-those
tat prevatl i Europe  This bowmg the case, it can safely
be prophested thal manufacturers of picture-posteards-will
find in=Canada a prolitable-ficid-during the coming season.
A point wotth noting s that this yeat the tourist
ttade buds fair to prawe a more important factor The

Crow EAGLE. A-PIRGAN=-CHIEF.
No 0o "W, G_McFalane i Indsaa Serfes,

#ast thiee veazs bave beel poot vears ot tzavelens of the
tounst class resrbing g climax st Summer. A change
In naw I otder which mavy e confidenth looked for tlus
year

Newd 11 be impressed on dealens 1o ECl inlo s busi-
aess atid-tnake sobe money out ol 117 The stock s -ecasiy
Bandled and teadily displared. 1. moreoler. serves 1o
adverliae othet goods  Thelr are nuinetous manufactuters
who-ate malhelting a huge vanely of cards atl Jowest Pos-
~ble prices. The-demand 1~ sometlung that van -be-counted
ehnG aa ootupunity. With all these favorable conditions
thete 1 reasanable ground far Welteving that ihe t1ade
W pwtuie posteards can be made lighly profitable
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BUSINESS TAKEN OVER.

F G MACFARLANE, whose publishing business in
. Sowenir -books aud souvenir -posicards- -has -been
cartied-on in the=nameé-ol-Qrip, Limited, Toronto,
touk over the business on the Ist of February, and will
henceforth carry it on in his own name. Mr. MacFarlane
reports a tapidly increasing -business in souvenir bHooks
and posteards. s husiness has increased very substan-
tially 1z {he last two vears and prospects for this year
look very bright. A large volume of orders are already
hooked=for Spriug-delivery.

His Naturotype -process in-—-colored- cards is “very popu-
lat, and-dealers should write-for -prices for their contract
orders before closing. Mr. MacFarlane has taken hold of
the-lines of Stewart & Woolf (London), and W. & A. K.
Jolnston  (Kdinburgl), in fancy and comie cards, and
teports-a- very heavy-demand-for -these-lines. He-will _also
~upply posteard- albums and posteard-racks, -burnt leather
posteatds, Jetter cards and a variety of other souvenir
novelties.

Mr. Willis ‘E. Hebb- is representing Mr. MacFarlane -in

the Maritime Provinces. Mr. W. S, Rainnie will shortly

take out the line covering Ontario towns. Mr. G. L.

Smith takes-care of the Toronto trade. -Dealers before
-placing their orders should see Mr. MacFarlane's lines.
"o -ensure -eatly delivety of-contract -orders for the Na-
turotype and other lines of cards, dealers -should -place
their orders-carly, as-facilities will be taxed to their -ut-
most this Spring to supply the demand.
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NOTES.

The Picture Posteard Co., -of Ottawa, -are keeping
right up to the times and are constantly adding new
views to their already large assortnient. They are -par-
ticularly proud-of their new-colored-cards.

“Gertan manufacturers -of picture postcards have been
agitating fot some time to get the postoflice authorities
to-consent to-hall the address-side-of-cards-being reserved
for corvespondence as in England, France, Holland, Bel-
gium, Switzerland, and other countries.

Warwick Bros. & Itutter, Limited. are now -handling
Tuck & Son’s-colored-cards illustrating Montreal, Toron-
1o and Ottawa. There are six views cach of Montreat
amd Foronto and three of -Ottawa. The cards are pro-
duced in Tuchs® best style, which=is a- sufficiéht-guarantee
of quality.

In order to keep pace with the growing demand for
meture posteards W. J. Gage & Co. are largely incieas-
g thewr line, and afe now showing souvenir postcards
m all styles—embossed, colored and plain. They make
To otdel special docal views of any place, in any -quan-
nty. Ther travelers are booking some very large-orders
1or this hne of goods.

In the Spring a shopman’s fancy has to tutn to

thouglits-of views; and for li;o—cmm@g Sumwier-view-card-

season every prudential retailer must 1ay his plans. The
fashion now is 10 ‘have -al Téast one set-of “our own”
view posicards, and-undoubtedly thesc-are a-great help-in
pushing trade, both-1o-one’s regular customers-and-to-the
casual visitor. Most of the large firms -will now print
vou a special edition=or, at any rate, Special eavelopes
for a moderate -edition—of local view -catds, and though
1 do not deferd cutting, T conceive that it ‘might _some-

tities be-desitable 10 reduee the price a trifle, in- view -of

the advertisement gained=for one's-business by -the -special
packel of our own™ postcards -bearing the-name and ad-
dress of vour firm —E. W, Richardson in the Stationery
Trades Journal.
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