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In general, elevator ads are considered somewhat effective by the entire sample. That

is, 32% of the respondents believed that they are very'effective, 32% that it is

moderately effective, 21% not very effective and 10% not at all effective. As previously

noted, it is difficult to reliably assess the findings for a smaller portion of those

surveyed. (See Appendix B, Question 10)

The table presented below shows that those who rated the Department’s advertisement
as effective where more likely to rate elevator ads in general as effective (statistically

significant). Also, younger respondents (under 35) were more likely than older ones to

rate elevator advertisement in general as effective.
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