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PROGRAM'S STRENGTHS

AND WEAKNESSES

Regarding the Program's strengths, respondents cited
the financial support, the versafility and clariiy of the
Program which allows SMEs f0 compete in a global
market and ta address their export needs, heiptul staff,
program occessibility and, the provision of important
market intelligence.

In confrasf, the most frequenfly mentioned weaknesses
were the scope of the application and the lack of
Program funding.

PROGRAm AcCESSIBILITY

The malority (83%) of respondents indicated that they
were saflsfied wifh the accessibility of the PEMO
program and the manner in which it was delivered.
Another 6% of the respondents indicafed thaf they were
satisfied but provided comments thaf were more
negative in nature. The most frequently cifed reoson for
satisfacion was the competency of staff.

0f the 11 % who indicated that they were, dissaisfied,
somne stafed that it was ovedy bureaucratic and hord f0
administer, the approval process was too lengthy, there
were geographical limitations on markets and that
there should be a better exchange of information and a
brooder nelwork of personnel/contacts.


