
2.1 Accuracy of the Data

T>ie data pDresented 'n this report was obtained in a professîonal manner by a
quatified technical marketing research consultant based in New York State,
The information was gathered from sources thought to be reliable. Neither nhe
Canadian Government noir its contractor, John Gartner & Co., can beresponsible for any errors or omissions in the data, or, in the veracity of dataconcerning respondents' readiness 10, engage in any sort of business
arrangement wuth any Canadian or other companies.


