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D. Afrline Marketing

Marketing is concerned with how an airline's service is sold to the consumer, and

how loyal the consumer is to a particular carrier.

• Airline tickets can be sold by the airline providing the service, rival carriers

or a travel agent.

70 percent of airline tickets in Canada are sold by travel agents.

• 80 percent of travel agents in Canada use a computer reservation system

(CRS) terminal to access flight and fare information and to book tickets.

A travel azent eenerallv uses onlv one of the five maior North American
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