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W )[TH big city papers it would not be surprising if an

c«editor of advertising malter " were ultimately
appointed. The chitf of the advertising staff is supposed
to do this work now, but there are a great many points
which are apt to be overlooked. There is, for instance, thie
insertion of lîbelous matter .n advertisements. which is a
very serious affair, as the pL fisher is just as hiable for
objectionable matter in the advertising columns as in the
readiîîg columns. Then, sonie advertisements inay lie
objectionable without being libelous and where the business
over the couniter is very heavy this has t0 be checked wîth
a good deal of care. l'hen, in the malter of reading
notices the city editor usually controls the wording of these.
But they are not always well done and miglit easilykeb
improved upon. Some reading notices are as good news%-
as any ini the paper, but, being clumnsiiy expressed, they loI1iq
like what they are-a rte ad. 'rhen, the theatres and
amusements gel a great deal of free reading matter and i t
is doubtrul whether there is sufficient check kept o! the
piroportion between their display ads and the reading notice.
1 think an editor of advertising a necessary feature in most
newspaper offices in the large cities. The work now is
done very 1perfunictorily.

One city paper in Canada, and perhaps more-, only
notices those churches wbich advertisc with thern. They
find titis works %vell. They rope in a lot of small contracts
regarding Sunday services and arc iiot askcd to give very
nîuch reading matter with them. This is an. intcresting
expericnce hecause churches usually are the greatest dtad-
lieads in the community, as far as the press are concerncd.
But church news is good news, and it is not aiways possible
to gel a yearly contract for church services out of many
ruligiotis organizations.

Mr. E dward G;Iedhuii, has been appointed advertising
rclprtsentativc ni The Niontreai Herald, in Toronto. Mir.
Gledhhl lias had a long experience, having ten one ni the
mort successliti cîty canvassers, then adv&.tising manager
o! the- oid Empire for severai years, and lias latteriy been
travcling represenitative of The Mail and Empire. Any-
thing he dots not know concerning the WVestern Canadian
advertising fielid is not worth knowing, and he ouglit to bc
ab>le to rakc ini business for Trhe Herald.

'Mr. Alfred Lawrence, proprictor of The Australian
J3rewcrs' journal and Wine Trade Revit-w, spe'îî a day in
Toronto recently on bis way to Lngland. Mr. Lawrence,
in a conversation 1 bad with himt on advertising matiers,

said that advcrtising rates were good in Australia, and that
trade journals like his liad no reason to complain of thp
patronage they got. He pointed to two words in bold ty ?e
on the front-page cover of bis paper, advertising a cerf iin
brand of minerai water, and said that the rate for 12
inse. t o.is was jjroo. He said that [rom the few inquiries
he made lie judgt.d the Australian papers kept up sub-
sctiption rates better than the Caiadian papers. Certainly
this was truc as regards trade paliers.

LOCXL.ITIV IN I~It~iîG

Reading the advertising columns of newspapers from ail
parts of the United States, one is struck with the dif, Ze
in the style of advertising in different sectionýs ... the
country. In one sense newspaper advertising is cosmo-

-politan ; evcryone uses it, but influenced by local conditions,
the merchant in each section of the country foliows a style
o! 4tis oWn. The ads. of the big department stores in ail]
pah%,Lthcoiintry show a greater similarity than those o!
the smllcf ad;ettisers, probably because their advertising

delslrge1yjjýth pricc inducements.
tecnthe a t'4sing in some particular paper in a city

will-be mok*.attracîî!aiad better, not only in quantity, but
in jquàlhty thA n' 0î?the7làperf-.Though the east is sup.
posed to lead ti% gît. in adritýsipg and'thouglî most of the
advertising.pap.s arc'oùblishca io -thalpart of the country,
the breezy westidUj give' doine of the .eastern advcrtisers
points on style aid 'djspay.'Sp'okancý lash., merchants
have learned the secret'o! good advertising. TVhe ads. in
the Spokane papers arc catchy and attractive and are flot
limited to a lew progrestive merchants ; advertising in
Spokane scems to be general. Los Angeles, Cal., advcrtisers
know their business pretty well.

Dectroit, 'Mich., is one of the best advcrtising points in
the country, but, white the western advcrtisers show a
tcndency to confine thcmsclves to catchy ads. and only
moderate sized space, in the northwest and as one travels
further cast, the smaller spaces give place to large display
and the advertiser enters mbt detail of prices; and descrip-
tion of stock that bis westcrn brother seldom indulges in.
The page ads. of %lan-.maker's in The Phuladelphia Record
are undoubtedly the bcst advertising rnatter appearing in thc
columns of any paper in the United States. i>erbaps the
paper carrying the best advertising, as a whole, outside or
somc of the large city dailies, is The Kenton, Ohio, News-
Republican ; but the advertising mattcr of this paper is pre-
parcd by one man, a bright and up-to-date ad.-writcr, and
does noi reprcscnt différe..î individualities as do somne
others.

Of course, New Yorkc, drawing int the busy whirl o! ber
cosmopolitan citizenship, the best and brainiest men of
every trade, draws înany o! the leading lights in advcrtising
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