
3) Tourism "Netmorks0

Period:- Aug*ust 1991 to Decemiber 1993

121r 60 million (C$ 12 million)

- Phase 1 - Feaslbillry Studies - granhs can be made to çover up Io 75 per cent Of the costs Of

afeasibili'y study of a maximum of Dkr 100,000 (C$ 20,000)

- Phase 2 - Frameworks, Plans, Budgets, Agreements - can l'e covered up to 50 per cent, or

a minimum of 121r 50,000 (C$ 10,00)

- Phase 3 - Operaiions -granis can l'e miade to cower up tb:

- 50 per cent of the couts of establishment of a

Tourlsm Network during ihefirst year; aznd

- 30 per cent of the second year cosis.

Tourismn Networks can be horizontal or vertical Pariners <cat be businesses, public units, institutions,

associations and singlepartners operating in rcurism. 7he collaboration mupst ecoipass a comitiment

over a longer period and have a concrere content.

SCOUTS AND BROJ<ERS

27ie key ta the «Nezwaork' Programus (s the use of highly experienced, morivai<d and rrained nenwork Scouts and

Brokers.


