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Article VII

COOPERATION AND COORDINATION WITH RESPECT TO
ENFORCEMENT 0F DECEPTIVE MARKETING PRACTICES LAWS

I. For the purposes of this Agreement "deceptive marketing practices Iaw(s)r
means:

(a) for Canada, sections 52 through 60 of the Competition Act,

(b) for the United States of America, Uic Federal Trade Commission Act (15
U.S.C. §§ 41-58), to thc extent that il applies to unfair or deceptive acta or
practiccs;

as well as any aniendments thereto, and such other Iaws or regulations as Uic Parties may
frm time to time agree in writing to be a "deceptive marketing practices law" for purposes of
Uiis Agreement. Each Party shall promptly notidy thc other of any amendments to its
deceptive marketing practices laws.

2. Thc Parties note Uiat conduct occurring in Uic territory of one Party may
contribute to violations of the deceptive marketing practices laws of Uie other Party and that it
is in Uieir common interest for Uic Director of Investigation and Research and the Foedl
Trade Commission to cooperate in Uic enforcement of those laws. The Parties fiuher note
that Uic Director of Investigation and Research and Uic Federal Trade Commission have in die
past cooperated wiUi each oUier and coordinated Uieir activities with respect to deceptive
marketing practices matters on an informai basis. The Parties wish to establish a more formai
framework for continuing and broadening such cooperation and coordination.

3. The Directo of Investigation and Research and Uic Federai Trade Commission
shall, to Uic extent compatible with Uieir laws, enforcement policies and other important
interests:

(a) use dieir best efforts to cooperate in Uic detection of deceptive marketing
practices;

(b) inforas each other as soon as practicable of investigations and pmoceedings
involving deceptive marketing practices occurring or originating i thc terribory
of Uic other Party, or tiat affect consumers or markets in Uic territory of Uic
other Party;

(c) share information relating to Uic enforcement of their deceptive marketing
practices laws; and

(d) mi appropriate cases, coordinate Uieir enforcement against deceptive marketing
pracs wîth a transborder dimension.


