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THE CANADIAN GROCER

“COME BACK” OR “CALL AGAIN”
Which do YOU prefer?

This, Brother Groceer, is true—

I'hat there’s only Dissatisfaction, Trouble,
Discouragement, in the flour that comes

The flour that’s made cheap to sell cheap.
Because 1t doesn’t .l// sold.

n;:v_'z1 Ik Quality, Brother Grocer.

You

You can’t win the Cream of the Trade,
Y

|

"our only argument is Cheapness.

This i1s the patronage that is here to-day

e Lo-morrow,

«, the Hope that FIVE ROSES

Consider the Enthu

Game of S¢ 1lin
2t out of } (]n ip-John clas
Sell Progr ve Flour.

LLAKE OF THE WOODS MILLING COMPANY, LIMITED

“The House of Character”

anency of Profit in “near

I%l'ul]n-r Grocer.
Without” which Ih re’s no glory in the

==

sell FIVE ROSES, Brother Grocer.

Which l]"l\(‘\ the wmost particular of

housewives

Delighting even Mrs. Cranky Customer.

Having Quality, Strength, Uniformity.
Not /H( ached—Not Blended.

For Bread and P: 111\ likewise.

Making good things 1}1 at delight — that
compel the “call again.’

“ll> flour simplifies your selling.

Since each bl starts a chain of sales.
And (-\'m.\l.lnn;q is pleasant between your

customer and you.

When you sell FIVE ROSES.

Packed in seven different sizes and pack-
ages to suit your own particular trade.

In barrels or halves—the famous FIVE
ROSES barrel, so sturdy and useful.

In bags of cotton or jute—7 lbs., 14, 24,
49 or 98 ]bs.

Sell this successful flour.
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