
Chapter 9
Opening Doors to Latin America
and the Caribbean

Cuba

Percentage change
2007 since 20061X)

Papulatim 112 million (year-end estimat3e) 0.0

(,DP t4&9 Mon &5

Cana6en Ilechen-ie eI; orla 5563.4 million 9-8

Canadien Services 1orfs

Canadien Merc118üse impeRs $1.1 Ion 68.8

Caoeeteo Services imports - -

cm - -

RX - -

CANADA-CUBA TRADE

F
20fN Z005 2006 20072w 3

E^vt Cana ban Serrion F4oAS (wA)

^araise Cartaffari Servces hnports ^H AI

Dominican Republic

P
2007

ercenUge change
since 2006(X)

Popqr9tlOn 8.8 miMion 14

GDP $39.1 Win &5

Cana

Cana

dien Merdrrndiae eapoAa

dian Serv:es e^orb

t198.1 mutai 213

-

fàna 0fan MerdrendYse inqorts $113.4 mim -0.7

CanaOfan Services MDal: - -

CDIA 51.1 bifon -16.6

FOI
-

CANAQA-DOMIIOCAN REPItBL1C TRADE
15

l 2 -

^ 09 ^

" 06

03

00
2003 2004 2005 2006 2007

- csmmn ►IswWe EVrAO --- Cautlim sedws fvaea (k A)

;,anad^an Me^^h?n!KÇ'm,+.^!•. 1^tna0ian Servr.e5lmpot5 ^N A^

Cuba is Canada's largest merchandise export

market in the Caribbean and Central America,
with Canadian exports to Cuba totalling

$563 million in 2007. Although the Cuban

business environment is complex, it offers
many opportunities for Canadian firms.

Canada remains opposed to the extra-

territorial application of U.S. law. In 1985,

Canada enacted the Foreign Extraterritorial
Measures Act to prohibit foreign states from
implementing measures that infringe on

Canadian sovereignty and adversely affect

Canadian international trade.

The Dominican Republic is Canada's fourth

largest merchandise export market in the

Caribbean region and one of the fastest
growing duty-free manufacturing zones.

In June 2007, Canada announced the launch
of FTA negotiations with the Dominican

Republic. For more information, please see

Chapter 4, "Regional and Bilateral Free Trade

Agreements and Other Initiatives."
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