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Are you average? Take the test and seei
OTTAWA CUP

Cindy and Terrenee live away
from home. They each own a tele-
vision, a ten speed bike, a 35mm
camera and probably a credit card.
They go out for fast food twice a
week and eat a lot of pasta and
peanut butter when they cook at
home. They consider themselves
quite sophisticated.

Cindy and Terrence are average
students, accordling to Campus
Facts 1985, a market su rvey of buy-
ing habits, lifestyles and attitudes of
student f rom 57 post-secondary in-
stitutions across Canada. Campus
Plus, a national advertising co-
operative owned and run by Cana-
dian University Press, sponsored
the survey.

Anne Waring, executive director
of Campus Plus, said the university
and college market is important to
advertisers because students are
beginning to choose "brand loyal-
ties" - Lee or Levis, Coke of Pepsi,
Labatt's or Molson.

The more than 400,000 students
represented by the survey have a
total annual income of $2.399
billion.

The survey shows the average
student spends about $500 a year
on clothes. While only 28 per cent
consider it important to keep up
with new fashions and styles, many
more think dressing smartly is an
important part of their life.

-rty-six per cent of students
shcùp around a lot to find bargains,
while 29 per cent often buy on
impulse. Almost ail students like to
try new and different things, but
few enjoy being extravagant and
fewer still think advertising pres-
ents a true picture of products of
well-known companies.
Eighty per cent of those surveyed
do flot buy T.V. dinners; 50 per
cent did not buy lottery tickets.
Thirty-six per cent did buy a lottery
ticket once a month and six per
cent think it is fairly likely they will
buy a personal computer in the

next 12 months.
Many students travel long dis-

tances each year. Forty per cent
took more than one plane flight a
year to a place other than their par-

ent's home. Also, students said they
would rather go on an adventu rous
trip than a peaceful one.

Beer and liquor companies like
students as 60 per cent drink beer

and alcohol weekly, and 34 per
cent drink imported wine at least
once a month. As for lifestyle, only,
nine per cent would rather than
spend a quiet evening at home
than go out to a party.

Students watch haif as much tel-
evision (an average of ten hours
per week) as non-students of the
same age. Seventy per cent of the
students surveyed read the daily
newspaper and 63 per cent read
their campis.newspaper.

Smokers are open to advertisers'
persuasion because 65 per cent of
them have smoked their brand for
less than two years.

Many students do not dlaim to
be confdied about their future.
Eighty pJr.cent knew what field
they wanted to get into and 40 per
cent knew which company they
wanted to join. Seventy-five per
cent of those surveyed think it's
important for women to have a
careet outside the home.

Anythîng you can do with numbers,
Texas Instruments can help you do better.

Every year of school or work brings oeciprocals, logarithms, trig funictions,
new problems, new challenges. And degree/radian/grad conversions and
having the right calculator for the job others are at your fingertips. It even
will make solving these problems cornes with a guidebook that provides
easieer, and faster. Thats why instructions, information, examples and
Texas Instruments makes so many problem solving specifics.
different kinds of calculators. For professional engineering, mnath,

Take the TI-35 Galaxy Solar. This and science applications, the TI-56
62 function scientific student calculator provides the most needed statistical
has an advanced keyboard design, with functions for better data analysis.
new, patented display indica tors that And the BA-35 is a complete busi-
show pending operations. Powers. roots, ness math system in one neat package.

No wonder Canada's largest-
selling line of scientific and financial
calculators is Texas Instruments.

The uncommon answer to your
everyday problems. By the way,
Texas Instruments calculators have
the common keys too. 4P
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