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Conclusion 

In conclusion the European strategy for Cenadian oil and gas equipment' 

manufacturers can vary from fire to 1.irm depending of their product, 

their capitalization and. their attitude. In any case, Western Europe 

should repreeent au interest if not for Western Europe per Se for third 

markets such as Eastern Europe, Chins, South-East Asia and the African 

coast. For firma tbat do not  have the pôtentiel to assure a presence' 

in Europe they will need,to adjnetrbeir hone structure to be more tom-

Pietttl'io :aà EirdPeOu coPaPaniga will be more competitive which wiil also 

put a pressure on U.S, firma, Since Canadian Urine export up to 40% 9f 

their prOdacte, they should expect therefore more coàpetition in third 

marketi. In order to be note competitive, the Canadian fires will •lao 

need to find  out  competitive financing Other than  the EDC because of 

the reduction of conceosieunal financing. 

As à reCemmendation, firms should inform themselVes on European equip-, 

meat  manufacturera  through missions in Europe and try to Larget compa-. 

nice that could offer a complementerity for  either techneogy exchange 

or Joint veature te penetrate .  some emerging-segment (gas, environnental 

control, autometoù de -video, safety devices) in the EC and third coun-

tries. Ala» firms mtiet davelop a European  attitude: compatible  With the 

European ways of doing business and develop a-  network because bnelnees 

doe's .çaanot he made overnight.. 

In what concerne the services industry, we leVe here in Canada good as-

sets and attractive  know-how fôr thé EütePeau. It is therefore impor-

tant to baye a preaence In Europe either through  acquisition  or adhoc 

joint  venture to penetrate the Western European market  ad mOreeigni-

ficently the Eastern Europe. 


